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About METTLER TOLEDO

METTLER TOLEDO is a leading global supplier of
precision instruments and services. We have strong
leadership positions in all our businesses and believe
we hold global number-one market positions in most
of them. We are recognized as an innovation leader
and as a company committed to sustainability.

Our solutions are critical in key research and
development, quality control, and manufacturing
processes for customers in a wide range of industries
including life sciences, food, and chemicals. Our
sales and service network is one of the most
extensive in the industry. Our products are sold

in more than 140 countries, and we have a direct
presence in approximately 40 countries. With proven
growth strafegies and a focus on execution, we have
achieved a long-term track record of strong financial
performance and sustainable growth.

Mettler-Toledo International Inc. became a publicly
traded company with its initial public offering in 1997.
Shares of METTLER TOLEDO are listed on the New York
Stock Exchange as MTD (NYSE: MTD).

Our corporate headquarters is located in Greifensee,
Switzerland, with executive offices in Columbus,
Ohio. We list our subsidiaries in Exhibit 21 of our
Annual Report on Form 10-K, which is available

at www.mt.com/investors.
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METTLER TOLEDO
remains committed to
sustainable growth.

A Word from the CEO

Dear Stakeholders,

| am pleased to present our Corporate Responsibility Report for 2024, a festament to our
unwavering commitment fo sustainable growth. Our responsible business practices benefit all
stakeholders—including shareholders, employees, customers, partners, and the communities
we serve.

Fiffeen years ago, we launched our GreenMT Corporate Program, which continues fo drive our
sustainability efforts and has become a core aspect of our operations. | am proud of the numerous
ways in which our engaged teams and individuals are advancing sustainability throughout the
organization, and their commitment to our GreenMT goals is crucial o our success.

In 2024, we once again achieved our targets for 100-percent renewable electricity sourcing and
carbon-neutral operations and made another leap toward our 2025 zero-waste-fo-landfill goal.
We increased the adoption of electric vehicles in our fleet, though we needed to adjust our 2030
target for the share of electric vehicles due to challenges in various markets. Our Business Units
have made strides in incorporating sustainability info both new and existing products, including
objectives relafed to sustainable packaging and the fransition from print to digital for manuals and
other product documents. Our supply chain organization has also enhanced supplier engagement
and transparency to meet new regulatory requirements.

A highlight of this year has been the focus on employee engagement and corporate culture.
This has resulted in recognition through several employer awards and a historic low in voluntary
attrition rafes across the Company.

| am excited fo share more defails of our achievements and ongoing commitments in this report.
As we navigate the complexities of the business environment, we remain dedicafed to continuous
improvement, striving to create a positive and lasting impact for a healthier, more sustainable tomorrow.

Sincerely,

Patrick K. Kaltenbach
President and Chief Executive Officer

April 2025
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Strategic Program—GreenMT

The GreenMT Program supports the Compan ission by pursuing environmental
social, and governance (ESG) prioriti here we can have a significan F posifive impac

Responsible Supply Chain
Promote global best practices
within our supply chain

Sustainable Products and Services
Support our customers’
sustainability goals

Efficient Use of Resources
Keep our operatfions
sustainable over the long ferm

Engaged Employees
Attract, develop, and retain
the best employees

Good Corporate Governance
Champion good governance practices

GreenMT Goals

Reduce greenhouse gas emissions
across Scopes 1-3

Increase energy efficiency and remain
carbon neutral (Scope 1 and 2)

Reduce waste and increase recycling

Emphasize the sustainable features
of our products and services, and
confinue to expand those features

Leverage our Responsible Sourcing
Framework to ensure sustainable
conduct throughout our supply chain

Confinuously improve our employment
conditions and high-performance culture

Continue to culfivafe an inclusive
workplace

Continuously improve workplace
health and safety for all employees

Champion good corporate governance
practices, including compliance with
relevant standards and principles

Provide clear, accurate, and consistent
disclosure on progress foward
GreenMT goals

Align the GreenMT strategy and related
disclosures to the goals, regulations,
and standards most relevant fo us



We regularly engage with our customers through our extensive sales and service interactions,
cusfomer surveys, and specific sustainability assessments that customers ask us fo
participate in. Our Supply Chain Management feam is closely engaged with our suppliers on
all relevant topics, including our expectations regarding sustainability in our supply chain.

Our Investor Relations program ensures that we have a good sense of our shareholders’
interests. We also actively monitor global trends and draw on consultants to understand
current and emerging expectations of regulators, nongovernmental organizations, and other
interested parties.

As sustainability fopics continue to evolve, we update the assessment to reflect changing
and emerging topics and how these affect our Company and stakeholders. Based on

best practice reviews and the stakeholder engagement described above, we updated this
assessment in 2021, 2022, and 2023 to redefine and reprioritize fopics where appropriate.
In 2024, we starfed a revision of our climate risk and materiality assessments fo prepare for
compliance with the new EU Corporate Sustainability Reporting Directive (CSRD). We plan fo
disclose the revised assessments once the CSRD regulation is final.

We are confident our GreenMT strategy and updated goals are positioned to address all
relevant ESG topics and help us deliver meaningful results.

Sustainability Materiality Assessment

high

Sustainability Materiality Assessment
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Our initial comprehensive materiality assessment dates fo 2018 and was conducted by
members of the Corporate Sustainability team, senior management, and various stakeholder
representatives. During this assessment, we identified and prioritized the issues most relevant
to us and our customers and shareholders, as bound within this report. To prioritize relevant
topics, we identfified our main economic, environmental, social, and governance impacts. We
then viewed these in the context of the Company’s culture, Corporate Vision and Values, and
overall strategy to deliver sustainable shareholder and customer value over the long term.

Significance to Stakeholders

Our assessment considered inputs we received from infernal stakeholders—such as
employees and representatives of different functional groups—and external stakeholders,
including pofential employees, customers, investors, suppliers, governments, regulators, and
other interest groups. These various stakeholder groups all have an impact on the Company’s
success or are affected by the Company’s actions and performance.

Significance to METTLER TOLEDO high

Economic Performance
GHG Emissions and Climate

Responsible Supply Chain 11 Governance and Transparency
Product and Business Innovation 12 Sustainable Products and Services
Employee Health and Safety Labor Practices and Human Rights 13 Waste Reduction

Attract, Develop, and Retain Talent Anti-Corruption and Fair Competition 14 Community Engagement
Cybersecurity and Data Privacy 10 Inclusive Workplace 15 Biodiversity

\We have ongoing engagement with stakeholder groups: management has numerous
interactions with the Board of Directors and with employees at all levels through regularly
scheduled surveys, fown hall meetings in local Units, fraining events, and other forums.
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Economic Performance Financial Highlights

We operate a global business with sales that are diversified by region, product range, and

customer type. We hold leading positions worldwide in all our markets thanks to the strength Sales by Customer Destination

of our brand name and reputation, our comprehensive offering of innovative products and 420 / 3 OO /

services, and the breadth and quality of our global sales and service network. /0 J /0
Americas Asia and Others

Our net sales were $3.9 billion for the year ended December 31, 2024, compared with

$3.8 billion in 2023. Our local currency sales increased 3 percent. Despite soft market "1l
conditions and uncertfainty in the economic environment, we benefited from our strong S 3 .9 B I | | I O n
culture of execution and continuous improvement. Our team’s resilience and agility, as well

as our productivity and cost savings initiatives, were critical fo our ability to mitigate these Net Sales

challenges.

Our net sales in 2024 were derived 42 percent from the Americas, 30 percent from Asia and

other countries, and 28 percent from Europe. Our customer base is also diversified by indusiry

as well as by individual end-customer. We are a worldwide manufacturer with major facilities /I\
located in the United Stafes, China, Switzerland, Germany, the United Kingdom, and Mexico.

28%
. . ) . O [l Europe
Further information about our products and services, sales, operating results, cash flow,
organization, and subsidiaries can be found in our Annual Report 2024, Item 1 (Business),
ltem 7 (Management’s Discussion and Analysis of Financial Condition and Results of 90] M " | I " Sales
Operations), and Item 8 (Financial Statements and Supplementary Data). I I O n ($ in millions)
Free Cash Flow* 4,000
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Adjusted Earnings per Share*

2,600
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* Non-GAAP measure. More information with respect fo the use of and differences between the non-GAAP financial measures and the most
directly comparable GAAP measures is provided in our 8-K filings.

™ CAGR in USD for the period 2014-2024 is 5%. 13




Efficient Use of Resources
Keep Our Operations Susfainable over the Long Term

GreenMT Goals Targets and KPIs Status
Reduce Energy Carbon Neutral (Scope 1 and 2) Achieved
Consumption and

Carbon Emissions 100% renewable electricity Achieved

Near-ferm science-based fargets:

e Reduce absolute Scope 1 and 2 -54%
emissions 70% by 2030 (from
2018 base year)

e Reduce absolute Scope 3 GHG +5%

emissions™ 30% by 2030 (from
2019 base year)

Reduce Waste and Reduce waste intensity 20% by -28%
Increase Recycling 2025 compared with 2018 compared with 2018
(tons of waste per million USD sales)

Zero waste to landfill by 2025 6%
(less than 5% of waste to landfill) of total waste
Sustainable Development Goals Company Policies
6 cunmm 1 13 2 GreenMT Environmental Policy
E &""‘ @ www.mt.com/policies

* Scope 3 targets are defailed on page 18.

When we initiated our GreenMT Program in 2010, we focused on managing our own
operations sustainably, with minimal environmental impact. Over the years, we have
improved energy efficiency by focusing on facilities, manufacturing processes, and our global
sales and service fleet. Since 2020, we have achieved two imporfant targets each year:

100 percent sourcing of renewable electricity and carbon neutrality in our operations.

Climate change highlights the need to accelerate actions and look beyond our operations to
understand and limit the impact on climate across our entire value chain.

SternDrive, our Corporate’
Operational Excellence
Program, collaborates
with GreenMT fo

enhance sustainability in
our operations.



https://www.mt.com/global/en/home/microsites/sustainability/policies.html
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In 2021, we committed to near- and long-term Company-wide greenhouse gas (GHG)
emissions reductions, in line with the Science Based Targets initiative (SBTi). These targets
are consistent with the latest climate science and the Paris Agreement goal of limiting global
warming to 1.5 °C above preindustrial levels and were approved by SBTi in 2022. For a
detailed description of our science-based targets covering Scopes 1, 2, and 3, see box on
page 18.

SCIENCE TZHEFN%E;

BASED

TARGETS 1 STANDARD
DRIVING AMBITIOUS CORPORATE CLIMATE ACTION

The approval of these targets underlines our long-term commitment fo take meaningful action
to limit climate change. Furthermore, it supports credible collaboration with our suppliers and
customers toward decarbonization (also see chapter “Responsible Supply Chain®). In 2024,
we continued to focus on reducing Scope 1 and 2 emissions while expanding activities fo
lower Scope 3 emissions, in line with our climate strategy and road map.

In addition to reducing our GHG emissions, we continue our efforts to reduce the waste
generated in our operations and to advance toward our zero waste-to-landfill target (less
than 5 percent by 2025).

The Corporate Sustainability team manages the GreenMT targets in these areas. Execufive
management members oversee projects in pursuit of the goals in their respective areas

of responsibility including SternDrive, our Corporate Operational Excellence Program for
continuous improvement efforts within our supply chain, manufacturing, and back-office
operatfions. The individual Units manage initiatives relating fo their specific business
operations. Since 2021, we broadened our analysis of climate-related risks and opportunities
fo incorporate the recommendations from the Task Force on Climate-Relafed Disclosure
(TCFD) into this report and our annual submission to the Carbon Disclosure Project (CDP).

As part of our broader annual assessment of enterprise risks, the Head of Sustainability
leads the assessment of climate-related risks and opportunities with active involvement
from the Chief Executive Officer. Our annual enferprise risk assessment, conducted under
the supervision of the Chief Financial Officer, includes the results of the climate-related
assessment and is presented to the Board of Directors.

Business continuity planning is also a component of our enterprise risk management. Our
Business Units update their business continuity plans every other year under the direction of
the Chief Financial Officer’s office and the Head of Supply Chain and IT. Where relevant, these
plans assess and outline actions to mitigate and manage physical climate-related risks to
our business locations. For information on risk oversight, also see chapter “Good Corporate
Governance.”

Our climate-related risks and opportunities cover the short-, medium-, and long-term, and
also address regulatory, fechnological, legal, market, reputational, and physical risks. \We
include further defails in our annual submission to CDP, accessible on the CDP webpage

(https://www.cdp.nef).

The METTLER TOLEDO Climate Strategy
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Absolute emissions cover Scopes 1, 2, and 3: Scope 1 covers direct emissions from owned or conirolled sources;
Scope 2 covers indirect emissions from the generation of purchased electricity, steam, heatfing, and cooling

consumed by the reporting company; Scope 3 includes all other indirect emissions that occur in a company’s
value chain, such as upstream and downsiream-related activities.

Reducing Our Carbon Footprint

Reducing the carbon footprint of our operations has been at the core of the GreenMT
Program since 2010, and we have made good progress since then. With our commitment fo
science-based targets in 2021, we further stepped up our ambition fo reduce emissions from
our operations (Scope 1 and 2). We also expanded the scope of our commitment fo include
GHG emission reductions in our value chain, upstream and downstream of our operations
(Scope 3).

In support of these goals, we have developed a comprehensive climate strategy with the
initial focus on achieving our near-term targets by 2030. This strategy builds upon a range of
key initiatives and measures, detailed on page 20.

Strategy for Reducing Emissions from Operations (Scope 1 and 2)
The largest share—80 percent—of our operations” GHG emissions stems from our sales

and service vehicle fleet, consisting of more than 3,000 vehicles. We have been working fo
enhance the efficiency of our vehicle fleet for many years, and we are committed fo achieving

17
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a target of more than 60 percent electric vehicles by 2030. (This target has been revised from
an original goal of 90 percent in 2024 due fo implementation and infrastructure challenges in
several markets.)

We have country-specific targefs for our Business Units” purchase and use of low-emission
hybrid and electric vehicles, considering the availability of suitable vehicle types and charging
infrastructure in their markets, as well as the vehicles’ life-cycle costs. In addition, we have
implemented efficiency-raising fleet management practices and measures. Remote sales and
service approaches are also applied where possible o reduce the use of vehicles altogether.

Refrigerants and fossil fuels used for stationary heating needs contribute to the remaining
emissions from our operations. We aim fo upgrade additional facilities fo more modern HVAC
systems, using refrigerants in lower volumes and with lower GHG emissions. We also aim to
transition more facilities that are using fossil fuels fo lower-emission and renewable energy
options, including electric heat pumps, on-site renewable energy generation, or district heating.
Projects for several of our facilities are currently being implemented or evaluated.

Energy efficiency projects continue to be implemented in our facilities to reduce greenhouse

gas emissions, increase operational resilience, and reduce operational cost. Energy efficiency
measures are part of our Corporate Operational Excellence Program, SternDrive. These
measures are focused on optimizing manufacturing equipment and processes as well as facility
infrastructure, including building insulation, lighting, heating, cooling (including refrigerants),
and related control systems.

In addition to the above measures, we confinue to purchase renewable electricity covering
100 percent of our electricity needs.

Strategy to Reduce Emissions from Upstream and Downstream Value Chain Activities (Scope 3)

Our responsibility extends beyond our direct operations and includes our Company’s value
chain emissions from upstream and downstream activities, also known as Scope 3 emissions.

Emissions from Purchased Goods and Services (Category 1) and Capital Goods (Category 2)
together represent the largest share of our Scope 3 emissions. They are mainly driven by
sourcing steel, metal parts, and other materials used in our products. A key priority for our
teams in product development and supply chain is finding ways fo reduce the amount—and
the emissions impact—of metals and other materials used to make our products. This requires
improved product and packaging designs and alfernative low-emission material choices. We
are actively engaging with suppliers to find such materials with a lower carbon footprint.

Emissions from the Use of Sold Products (Category 11) are the second-largest contributor

to our Scope 3 emissions. These emissions are largely driven by the electricity consumed

by our products when used by customers. While most of our products have relafively low
power consumption, they are sold in large numbers and remain in use by our customers for
many years, leading to sizeable aggregate emissions. We continue fo focus on improving our
products” energy efficiency during use, as well as fraining our customers fo use energy-saving

Near-Term Targets

Long-Term / Net Zero Targets

90% by 2050 from a 2019 base year.

options where available. In addition, as our customers increase their use and sourcing of
renewable electricity fo reduce their own operations emissions, we can expect an additional
reduction of our Cafegory 11 emissions over time.

Emissions from Upsiream and Downstream Transportation and Distribution (Categories 4
and 9) are the third largest—although relatively smaller—contributor to our Scope 3
emissions. We have major manufacturing facilities locafed in the United States, China,
Switzerland, Germany, the United Kingdom, and Mexico, and ship products worldwide to
more than 140 countries. We continue to work with our logistics experts and fransportation
partners to improve the efficiency of our logistics network and fo optimize routing and
packing, as well as increase the share of low-emission transportation modes.

Business Travel (Cafegory 6*) and Employee Commuting (Category 7) are two other relevant
cafegories where we are making efforts fo reduce emissions. Business travel fo some extent
is a necessity, given the global reach of our organization. Nevertheless, we confinue to
encourage our employees to optimize travel and fo use alternative web-based conferencing.
For air fravel, we have a general policy fo travel economy class. With our flexible and hybrid
working models and the general shift to electric mobility, we expect emissions reductions in
the coming years. Wherever possible, employees are encouraged to use public fransportation
and bicycles when commuting to work.

* Category 6 also includes emissions related to the use of private vehicles to the extent covered by Company
allowances or reimbursements.

Our Approved Science-Based Emissions Reduction Targets

Mettler-Toledo International Inc. commits fo reduce absolute Scope 1 and
2 GHG emissions 70% by 2030 from a 2018 base year.

Mettler-Toledo International Inc. commits fo reduce absolute Scope 3 GHG
emissions from purchased goods and services, fuel and energy relafed
activities, upsfream fransportation, business travel, employee commuting,
and the use of sold products 30% by 2030 from a 2019 base year.

Mettler-Toledo International Inc. commits fo reduce absolute Scope 1 and
2 GHG emissions 90% by 2050 from a 2018 base year. Meftler-Toledo
International Inc. commits to reduce absolute Scope 3 GHG emissions

19
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Our Design for Environment Principles (see chapter “Sustainable Products and Services”),
Responsible Sourcing Framework and supplier engagement activities (see chapter
“Responsible Supply Chain”), and our SternDrive Corporafe Operational Excellence Program
are all instrumental in our decarbonization pathway toward achieving the fargeted Scope 1,
2, and 3 emissions reduction measures.

Key Climate Strategy Initiatives and Measures

= e ()

Fleet Efficiency Energy Efficiency Renewable Energy

* Move fo a 60% electric e Optimize facilifies, e Increase share of
fleet by 2030 manufacturing equipment renewable energy

e Use remofe sales and and processes, and e Source 100% renewable
service approaches related control systems electricity or produce on-site

& ja ok

Supplier Engagement Sustainable Products Transportation and Logistics

e Encourage/require * Reduce material usage e Increase network
suppliers fo reduce and use lower-emission efficiency including
emissions materials for products routing and packing,

e \Work with suppliers fo and packaging and share of lower-
reduce emissions tied fo ¢ Reduce power consumptfion emission transportation
their specific products of products during use modes

Greenhouse Gas Emissions from Our Operations (Scope 1 and 2)

Our efforts to reduce greenhouse gas emissions in our operations remain on frack despite
a slight increase in our Scope 1 and 2 emissions primarily related fo loss of refrigerants at
one of our facilities due to storm damage. Without this incident, we would have achieved a
4 percent reduction in our Scope 1 emissions compared to the prior year.

In 2019, the decision fo switch entirely to renewable electricity was central fo our climate
strategy for Scope 1 and 2 emission reduction. To date, we source renewable electricity for our
manufacturing facilities, logistics centers, and offices around the world. We accomplish this by
purchasing supplier-specific electricity products, by producing renewable electricity onsite, and
by purchasing Energy Attribute Cerfificates. These cerfificafes verify the environmental atfribute
and reliable claim that for every MWh of electricity we consume, an equivalent MWh from
cerfified renewable sources is generafed and delivered to the grid.

As a result, 100 percent of our electricity—representing 43 percent of our fotal energy
consumption in 2024—is generated from renewable sources.

As of 2024, we have reduced our fotal Scope T and 2 emissions by close to 33,000 fons of
carbon dioxide equivalent (CO,e) from our 2018 base year—achieving a 54 percent reduction
(excluding offsets).

Our GHG emissions from operations have overall remained consistent with the prior year.
Emissions from our vehicle fleet decreased by 2 percent, while facilities-related emissions
increased by 3 percent location-based and 11 percent market-based, respectively. The decrease
in GHG vehicle fleet emissions was made possible by further electrification of our fleet and was
achieved despite another year of strong growth in our service business and kilometers driven.

In 2024, 25 percent of replacement vehicles were fully electric, which brought the share of
electric vehicles in our fleef fo 9 percent by the end of 2024, up from 5 percent af the end of
2023. Despite this progress, we recognize that the required trajectory fo achieve our original
ambitious goal of a 90 percent electric fleet by 2030 has presented significant challenges. Affer
carefully evaluating market and infrastructure trends and assessing operational, financial, and
ecological impacts, we have revised our target to 60 percent. The revised target, if achieved, will
sfill allow us to reach our 2030 science-based emission reduction target for Scope 1 and 2. We
remain committed to further accelerate the expansion of our electric fleet. To support this effort,
we installed additional on-site charging stations at several locations in 2024.

To reachieve carbon-neutral operations in 2024 with respect to Scope 1 and 2 emissions,

we made partial use of carbon credits, which represent GHG emissions reduced, avoided, or
sequestered through offset projects that are third-party verified according to credible standards
such as Verified Carbon Standard (VCS). A wind power project in India was selected in 2024
based on its relevance fo our strategic framework. The project was underfaken in 2019.

For detailed Scope 1 and 2 emissions, see the fable GHG Emissions by Scope on page 26.

SternDrive Sustainability Module

In Wave 3 of our Corporate Operational Excellence
Program, SternDrive, we have launched a dedicafed
sustainability module. This module emphasizes energy
management, waste, and operatfional safety, with the
primary goal of establishing clear local targetfs that will
be regularly monitored. SternDrive aims fo integrate

a comprehensive sustainability roadmap into the
operations plans of each Unit.

2]
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Emissions from Operations (tons CO,e)
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Energy Consumption, Efficiency, and Sourcing

Most of our energy use is driven by fuel consumption from our sales and service fleet and

by electricity consumption at our facilities—with 100 percent of the latter generated from
renewable sources. Several facilities in China, Switzerland, Germany, the UK, and the
Netherlands have invested in renewable on-sife generation projects to cover a portion of their
electricity consumption. We completed two additional solar energy installations in 2024 with
a total of 180 MWh annual output at facilities in the UK and Germany. We have also signed
a contract for a large installation at our site in Vacaville, California (US), to be complefed in
2026. Additional solar energy projects are under evaluation in several countries.

In 2024, our site in Giesen, Germany, replaced its 100 percent natural gas-fired central
heating system with a bivalent heat pump/natural gas heating system, using geothermal
heating as a primary source. This change will drastically reduce the site’s energy
consumption and reduce CO,e emission by 75 percent (compared fo our base year of 2018).
The site also achieved certification of itfs new energy management system according to

ISO 50001. (See box on page 24.)

As another example, our US logistics hub expects to reduce its annual energy consumption
by 120 MWh, representing a 10 percent reduction, due to the installation of a more efficient
HVAC system in 2024.

Our tofal energy consumption increased by 1 percent in 2024 compared fo the prior year.
Although facilities-relafed energy consumption rose by 3 percent, largely due to a 5 percent

increase in electricity usage, we achieved an 11 percent reduction in stationary fossil energy
consumption and a 2 percent decrease in fuel energy consumption from our vehicle fleet.
The energy infensity of our operations decreased from 45.4 MWh/Mio sales in 2023 to
44.9 MWh/Mio sales in 2024 despite the previously mentioned slight increase in overall
energy consumption.

The use of refrigerants in our operations accounts for 11 percent of our Scope 1 emissions.
CO,e emission from refrigerants increased by 39 percent in 2024 compared fo the prior year
mainly due fo the previously mentioned storm damage incident af one of our facilities that
led to a loss of refrigerants. Without this incident, we would have realized a CO.e reduction of
12 percent versus the prior year.

The figures presenfed in all tables in this section reflect only activity dafa of direct
measurements.

Energy Consumption (MWh) 2018 2021 2022 2023 2024
Stationary Combustion 15,224 14,871 13,865 12,386 11,002
Mobile Combustion 90,128 78,452 84,405 89,869 88,619
Electricity 74,179 76,029 77,163* 73,264* 77,163
District Heating 4,246 3,663 4,246 4,277 4,826
Total 183,777 173,004 179,659 179,796 181,501
Energy Intensity (MWh per million sales) 62.6 46.9 44.1 45.4 44.9

* Figures for 2022 and 2023 are updated to correct for a data inaccuracy reported by our operating Units.

Energy Sourcing

440/0 Energy from Renewable Sources

'|0/O Conventional Electricity and District Heating

60/0 Fossil Fuels (Stationary)

490/0 Fossil Fuels (Fleet)

Refrigerants 2018 2021 2022 2023 2024
Refrigerants Refilled fons 1.1 1.2 1.4 1.0 1.0
Refrigerants” GHG Emissions tCO,e 2,397 2,410 3,202 2,137 2,976
Refrigerants” Ozone Depleting Pofential kg CFC 11e 39 16 39 21 5

23



Greenhouse Gas Emissions Upstream and Downstream of Our Operations (Scope 3)

Like other industrial companies, our Scope 3 emissions represent more than 90 percent of
our fotal GHG emissions baseline of approximately 900 kilotons CO,e. Within our Scope 3
emissions in 2024, Purchased Goods and Services (Category 1) and Use of Sold Products
(Category 11) are the key catfegories, accounting for 62 percent and 20 percent of our
Scope 3 emissions, respectively. Within Purchased Goods and Services, most emissions
are driven by the purchase of direct materials, in particular, metal and metal parts, as

well as electronic parts. Upstream and Downstream Transportation and Distribution
(Categories 4 and 9), Capital Goods (Category 2), and Business Travel (Category 6) are
the next-largest categories, accounting for 5, 6, and 4 percent, respectively. The remaining
Scope 3 emissions categories account for 3 percent of our fotal Scope 3 emissions.

Total calculated Scope 3 emissions decreased in 2024 by 4 percent (7 percent for
SBTi-relevant emissions) compared to the prior year but are still 8 percent (5 percent for
SBTi-relevant emissions) above the level of the base year 2019. The reduction compared
to the previous year is mainly due to lower purchases of metal parts and lower sold
quantities of products with high electricity consumption. This reduced both upstream
and downstream emissions. For the largest emission category, Purchased Goods and

Renewable Energy Boost in Germany

In 2024, our Giesen, Germany site underwent a significant upgrade fo its energy
infrastructure. The installation of a new bivalent heat pump combined with a
natural gas heating system is expected fo reduce CO,e emissions by an impressive
75 percent. This new hybrid heating solution meets 80 percent of the local heating
requirements. In addition, rooftop solar panels were installed on one of the
buildings. At the same time, the Giesen site achieved ISO 50001 certification,
further underscoring our commitment to energy efficiency and sustainability.

Refined Waste Management in China

One of our main production sites in China further optimized its waste
management. Through a comprehensive analysis, additional opportunities for
reducing, reusing, and recycling waste were identified. As a resulf of the initiatives
implemented in 2024, the site successfully reduced close fo 37 tons of waste.

The most significant confributor to this reduction was a swifch to renewable
activated carbon filters used for the absorption of VOC emissions throughout the
plant. Rather than regularly replacing these filters with new ones, they will now
undergo a cleaning process and be reused.

Services, as well as Capital Goods, changes also include confributions from pricing,
which we currently cannot separate out in the spend-based calculation methodology used
for these categories.

Our emissions inventory may be subject fo changes as we continue fo work with supply
chain partners to address the challenges with accurate Scope 3 accounting. Our focus in
this regard for the next few years is fo increase the share of activity-based and primary
data, which we expect to be more accurate and will enable us to better track the progress
of our initiatives throughout our value chain. See “Appendix” for additional details related fo
calculation methodology.

METTLER TOLEDO Carbon Footprint 2024
3.0%

76.3% 20.7%

| Scope 1and 2 I W Scope 3*

Scope 3 Scope 1 Scope 3
Category 1 — Purchased Goods and Services Stationary Category 9
Category 2 — Capital Goods Vehicles — Downstream Transportation and Distribution
Cat 3 — Fuel and E -Related Activiti Refri I
Cagory 4 Upsea Trensporcion ond Dirbutor B

gory P P Scope 2 — Use of Sold Products
Category 5 — Waste S
Category 6 — Business Travel eciricity Category 12

District Heating

Category 7 — Employee Commuting — End-of-Life of Sold Products

* Categories 8, 10, 13-15 noft relevant as described in the Appendix: Greenhouse Gas Emissions Calculation Methodology (pages 86-87).
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GHG Emissions by Scope (tons CO,e) 2018 2019 2021 2022 2023 2024
Scope 1 28,814 29,228 25,736 27,722 27,715 27,797
Stationary 3,079 2,726 3,025 2,822 2,619 2,232
Vehicles 23,338 24,329 20,301 21,698 23,059 22,588
Refrigerants 2,397 2,173 2,410 3,202 2,137 2,976
Scope 2*
Location-Based 33,217 31,132 32,881 33,400 31,924 32,330
Market-Based 32,274 4,964 231 778 428 417
Total Emissions — Scope 1 and 2 (Market-Based) 61,088 34,192 25,967 28,500 28,143 28,214
Emissions Neutralized by Carbon Offset Projects (25,944) (28,089) (27,871) (28,214)
Scope 3
Category 1 Purchased Goods and Services 513,081 591,294 666,717 594,735 569,408
Subcategory — Included in SBTi 822,772 373,488 416,361 381,269 351,106
Subcategory — Not Included in SBTi 190,309 217,806 250,356 213,466 218,302
Category 2 Capital Goods 40,827 53,754 54,622 47,895 52,142
Category 3 Fuel and Energy-Related Activities 11,913 10,799 11,239 10,739 12,382
Category 4 Upstream Transportation 33,683 49,359 45,624 35,264 33,403
Category 5 Waste 518 418 378 342 247
Category 6  Business Travel 34,090 21,294 28,246 35,634 37,224
Category 7 Employee Commuting 17,088 16,501 17,474 15,987 15,728
Category 9 Downstream Transportation 16,566 15,077 15,559 11,843 12,137
Category 11 Use of Sold Products 182,944 241,975 234,679 199,302 182,413
Category 12 End-of-Life of Sold Products 1,379 1,600 1,664 1,509 1,483
Total Emissions — Scope 3 851,989 1,002,071 1,076,002 953,250 916,566
Total Emissions — Scope 3 (SBTi) 602,390 713,416 753,423 678,195 632,256

Scope 1 and 2 SBTi relevant

Scope 3 SBTi relevant

* Location- and Marketf-based electricity and district heating emissions corrected due to emission factor updates 2018-2023.

Water and Waste

For many years, we have focused on ensuring our operations and products are compliant
with environmental and safety regulations and standards. Due to the nature of our
business—manufacturing high-quality precision instruments—the production and
assembly processes are not water intensive. Water-related risks are evaluated as part of
our sustainability materiality assessment and monitored following regulafory requirements
applicable to our operations.

In 2020, we undertook a review of the fotal waste disposed from our operations. As

a resulf, we set ambitious waste management and reduction fargets for our operating
Units. Specifically, by 2025, we aim to (1) reduce the waste intensity of our operations
by 20 percent (compared with 2018) and (2) achieve zero waste to landfill (less than
5 percent of waste fo landfill).

Our larger production Units and offices, which represent approximately 90 percent of total
waste generafed by our Company worldwide, have developed Unit-specific ambitions and
targets and have implemented new or updated waste management plans in line with our
Group targets.

Tofal hazardous waste generafed on-sife is relatively low and managed according to local
regulations. We had no significant spills for the reporting year.

Waste Intensity

152
mm""’
ol
=

I T T T T T 1
2018 2019 2020 2021 2022 2023 2024

- Tons waste per $1 million (at 2018 constant currency rates).
* When excluding a major manufacturing site relocation in 2021, waste intensity was 1.6 tons waste per $1 million.
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Water and Waste 2018 2021 2022 2023 2024
Total Water Withdrawal m? 238,964 186,263 196,629 203,003 201,110
Hazardous Waste fons 302 294 287 272 271
Non-Hazardous Waste fons 5,252 6,773 5,958 5,470 5,240
Recycled % of total 52 70 61 60 61
Incinerated % of total 20 17 26 27 28
Landfill % of total 22 8 9 8 6
Total Waste Disposed tons 5,554 7,067 6,245 5,742 5,511
Waste Intensity per Net Sales* 1.9 1.9 1.5 1.5 1.4

* Tons waste per $1 million (at 2018 constant currency rates).

We are on track fo achieve our waste management and reduction targets by 2025. Our
total waste decreased by 4 percent in 2024 compared to the prior year. This trend can be
attributed fo continuous waste reduction improvements by local operating Units and to
lower production volumes. As of 2024, our waste intensity has decreased by 28 percent
compared to the 2018 base.

Waste sent fo landfill was reduced by 29 percent in 2024 and accounted for 6 percent

of tofal waste. This improvement was driven by further progress with waste management
practices in several of our large production facilities in the United Stafes. Our operating Units
and offices will continue to reduce waste intensity and work toward achieving our zero
waste-to-landfill target by 2025.

Water withdrawal in our operations decreased by 1 percent in 2024. Water withdrawal
across our Units in 2024 was 16 percent lower than in 2018, and water intensity (per net
sales) of our business declined by 39 percent over the same period.

ot

| ' "
s [

Percent of Waste to Landfill

22%
19%
17%
10%*
9%
8%
8% 6%
T T T T T T

2018 2019 2020 2021 2022 2023 2024

*10% excludes a major manufacturing site relocation in 2021.

Biodiversity

Because our business consists mostly of manufacturing, assembling, distributing,

and servicing precision instruments, our operational activities are not deemed fo have
significant direct on-site impacts on biodiversity due to altering natural land or water
ecosystems. However, we recognize the importance of addressing these potential impacts
in our supply chain.

We manage the protfection of natural resources and biodiversity through our sustainability
commitments and actions and by continuing to operate our business in compliance with our
Environmental Policy and Ethical, Social, and Quality Standards. Potential impacts in our
supply chain are addressed through our Business Pariner Code of Conduct af www.mt.com/
policies. Our approach is to avoid operating within proximity to protected areas. As such, our
direct operational sifes are in established industrial areas and business parks.
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A WETT\ER TOLEDO

Our products help
reduce food waste in
different industries.

Sustainable Products and Services
Support Our Customers” Sustainability Goals

GreenMT Goals Targets and KPIs Status

Emphasize and Expand Percent of Business Units regularly More than 95% (Units
Sustainable Features  retrained on Design for Environment trained in last three years)

Percent of Business Units infroducing  91% (Units with
products with Design for Environment  products launched in

features last three years)

Sustainable packaging materials:

e More than 80% from recycled 78%
or certified sustainable sources
(by 2025)
e More than 95% easily recyclable 90%
or compostable (by 2025)
Sustainable Development Goals Company Policies

e Design for Environment Principles

ACTION

AND PRODUCTION

e GreenMT Environmental Policy
www.mt.com/policies

3 600D HEALTH 6 CLEAN WATER INDUSTRY, INNOVATION
AND WELL-BEING. AND SANITATION AND INFRASTRUCTURE

METTLER TOLEDO enables customers around the world fo ensure the quality of their products,

reach compliance with regulatory requirements, and increase productivity and process efficiencies.

As a result, customers often benefit from reduced energy and resource consumption, lower
emissions, and less waste. Our products and services also allow our customers to advance
natural science and medicine and to develop new fechnologies, materials, and products.
Increasingly, our product designs are made with fewer and lower-emission materials and
have a higher degree of modularity. Our new designs also strive to lower electricity usage or
other resource consumption over the product’s life. In turn, our products and services help our
customers’ businesses run more sustainably.

Most of our precision instruments, consumables, and relafed services provide significant
sustainability benefits. Through communication, documentation, and fraining, we raise our
customers” awareness of how our products and services can best contribute fo their own
sustainability goals.

As part of our product development approach, we draw on scientific insights and novel fechnical
solutions and materials fo expand the features and improve the sustainability of our products.
Our commitment to science-based targets for the reduction of Scope 3 greenhouse gas emissions
(GHG) is an additional motivation fo design our products in ways that reduce emissions.
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Executive management members are responsible for the strategic development of products
and services in their respective Divisions. Our Business Units manage market research
and developments relating to their specific products and services. These developments
build on insights derived from direct interactions with our customers, as well as exchanges
with market experts and our Market Organizations worldwide. Our Business Units also
ensure compliance with relevant regulafory requirements. Since 2024, our new JetStream
Corporate Program has been guiding and supporting our Business Units in deepening their
understanding of customer needs.

Helping Our Customers Ensure Accuracy, Increase Efficiency, and Reduce Waste

Our products and services contribute to our customers” sustainability by increasing the
efficiency and productivity of their processes, improving yield, avoiding waste, and reducing
energy consumptfion.

Our Good Measuring Practices framework is a well-established example of how our products
and services help customers fo be more sustainable. This framework consists of global
standards that customers in any industry and workplace can apply fo new and existing
measurement instruments from any manufacturer. Good Measuring Practices help customers
optimize their measurement processes by choosing the right equipment, installing it correctly,
testing and maintaining it regularly, and properly fraining users. These practices ensure that
the instruments provide accurate resulfs over an exfended lifetime. Reliable resulfs are a
precondition for robust, reproducible, and efficient processes, as well as consistent quality.
As a result, customers can improve their sustainability by reducing waste and inefficiencies
resulting from out-of-specification parameters and results. We have developed and share
Good Measuring Practices with our customers for most of our instrument categories. See
www.mf.com/gp for more information.

Our products also help our customers reduce food waste. Our X-ray, metal defection, vision
inspection, and checkweighing product inspection solutions help our customers reduce
recalls of food, beverage, and pharmaceutical products and avoid false product rejects in
manufacturing. Among many other applications, our industrial precision scales are used in
innovative solutions to reduce food waste in the food services industry (see box).

Helping Our Customers to Advance Green Technologies

A wide range of our products, including automated titrators, pH meters, thermal analysis
instruments, high-precision laboratory and industrial balances, and process analytical
sensors, play a crucial role in the research and development, manufacturing, and quality
control of green and renewable technologies. These technologies encompass lithium and
various other types of batteries, green hydrogen, solar panels, and components for wind
turbines. These same products, and our automated reactors and inline spectroscopy
solutions, are instrumental in advancing green chemistry, chemical recycling processes,
and the development of more sustainable materials.

Food Waste Reduction

Food waste accounts for approximately one-third

of all food produced globally and poses a growing
problem in the food services industry that requires
urgent attention. To help combat this challenge, Swiss
start-up Kitro has partnered with METTER TOLEDO

to develop an innovative solution aimed at reducing
food waste. The solufion combines Kitro's Al-based
image analysis technology with the precision of
METTLER TOLEDO industrial scales. By collecting data
at cusfomer sites, Kitro’s systems provide actionable
insights and tailored recommendations, empowering
businesses to take significant steps foward minimizing
food waste and fostering more sustainable practices
in the industry.

Contributing to a More Circular Economy

We take great pride in our large service organization that supports customers globally every
day, both on-site and remotely, ensuring that our products are operational, delivering the
specified performance, and compliant with regulations and standard operating procedures.
By delivering comprehensive training, maintenance, upgrade, and repair services, we ensure
that our high-quality products have longer lifetimes.

We already have some offerings today that are based on circular business models. For
some products and locations, we offer customers the ability fo purchase or rent refurbished
equipment or purchase refurbished parts. We also offer upgrade kits for several of our
products (e.g., metal defectors, automated reactors) fo extend their useful lifetime.

We are increasingly building standardization, modularity, and upgradability concepts info
our products, which will help us expand circular business models in the future. A recent
example is our new portfolio of standard- and advanced-level laboratory balances. Unlike the
previous generation, these new designs use many more shared parts, including a uniform,
rugged steel base across all models, making the new balances much more amenable to
remanufacturing concepts, which we have started to assess.

We are also encouraging our Business Units to use recycled materials for our product
packaging and for the products themselves (see following pages).
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METTLER TOLEDO Service at a Glance

METTLER TOLEDO operates one of the largest service
networks in the precision instrument industry. More than
4,000 factory-frained and certified service technicians
help our customers worldwide keep their instruments

Our technicians also ensure that customers” instruments
operate efficiently, effectively, and in compliance, thereby
conserving resources.

In addition, we are working to reduce the environmental impact of our products at the end of
their lifecycles. For example, we provide technical information to our customers about proper
recycling and disposal and offer to take back products in select markets for recycling. In the
European Union, our products are covered by the Waste Electric and Electronic Equipment
(WEEE) regulation, and we have joined national collection and recycling programs.

While these are meaningful steps in the right direction, we and our industry still have
a challenging path ahead to adopt fruly circular business models on a broad scale.

Our Product Lifecycle Management Framework with Design for Environment Principles

Our Design for Environment Principles (DfE) provide guidance for new product development
and redesign efforts within our Product Lifecycle Management (PLM) process. We farget the
full product lifecycle: optimizing the use of materials and energy in manufacturing, reducing
energy and resources during use, and mitigafing impacts at the end of life. The DfE Principles
include many of the key design concepts enabling circularity. These concepts are: circular
business models, dematerialization and use of low impact (recycled) materials, modularity,
serviceability, repairability, and upgradeability for optimal lifetime and end-of-life solutions.
The DfE Principles are consistent with the precaufionary approach infroduced by the United
Nations in Principle 15 of the Rio Declaration on Environment and Development.

\We updated the Design for Environment Principles in 2022 and rolled out a series of training
events with close to four hundred participants attending so far. Given the multifunctional
and global nature of our product development, we invited participants from R&D, product
management, quality, and supply chain functions from all our Business Units worldwide.

To ensure consistent implementation across our businesses, we made sefting specific
sustainability fargets mandatory for all new product development projects. \We have
nominated and onboarded DfE Champions in all main product development organizations
to promote DfE locally and facilitate regular information exchange across our Business

and equipment up and running over an extended lifetime.

Design for Environment Principles

. Prioritize product sustainability
opportunities and risks

Optimize energy and resource
efficiency during use

3. Optimize business model for value
capture and sustainability

10. Implement optimized
end-of-life solutions

N

4. Design for optimal lifetime

. Reduce materials usage and select
low-impact materials

Reduce impact from production
Reduce impact from logistics

. Optimize sustainability messages

o

2

9. Train, inform, and provide
services to ensure sustainable
operation of product

® ~

Units. In 2024, the DfE Champions participated in several specific initiatives. These

included sustainable packaging, low-emission metals sourcing, advancing product energy
efficiency, evaluation of life-cycle assessments, and further embedding DfE in our PLM
processes. In parallel, our Business Units continued fo work on product-specific sustainability
improvements following one or several of the DfE Principles. At our headquarters in
Switzerland, our procurement team hosted a Supplier Impulse Day, where key suppliers
showcased their latest technologies and offerings that align with our DfE goals.

The Design for Environment Principles are an important enabler for reducing our upstream
and downstream Scope 3 emissions. With this in mind, we focus our efforts on optimizing
material usage, material selection, and reducing the power consumption of our products.
In 2024, we continued fo investigate opportunities for incorporating low-emission steel and
aluminum parts info our products. We expect to launch the first products in 2025.

Value Engineering

Value engineering principles are applied as part of our
SternDrive Operational Excellence Program fo reduce costs

and improve the customer value of our products. The same
principles often allow for a significant reduction in the amount
of material used for manufacturing designed parts, which helps
reduce Scope 3 greenhouse gas emissions. In the example to
the leff, a 30 percent reduction in maferial (mainly steel) was
achieved compared fo the former design.
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As part of our SternDrive Operational Excellence Program, many of our Business Units
executed value engineering projects for designed metal parts. These projects offen resulted in
a reduction of the amount of material used in the manufacturing of these parts (see box on
page 35), in addition to significant cost savings. Steel and aluminum are major contribufors
to our Scope 3 emissions, and reducing emissions from these materials will be critical for
achieving our science-based fargets.

More Sustainable Packaging

\We aim fo minimize waste and reduce the environmental footprint of our product packaging.

We accomplish this by reducing the amount of packaging where pracfical, by using i
renewable packaging materials that are easily reusable, recyclable, or compostable—an

important contribution foward a more circular economy.

In 2021, we defined two targefs fo achieve by 2025: (1) fo have more than 80 percent of
packaging materials by weight come from recycled or certified sustainable sources, and .
(2) to achieve greater than 95 percent of packaging by weight that is easily reusable, ; Bz : Customer Portal
recyclable, or compostable. We aim to reach these targets mainly by moving from virgin
plastic packaging materials to materials based on recycled or certified sustainably sourced
cardboard or other natural fibers, or by eliminating certain packaging elements entirely.
Achieving these targets will also support eventual compliance with the anticipated EU

As a result, the share of packaging materials from recycled or cerfified sustainable sources has
further increased to 77.5 percent. The share of materials that are easily reusable, recyclable,

packaging directive.

In 2024, we launched a sustainable packaging data dashboard providing full transparency
to all our Business Units on where they stand regarding target achievement. The dashboard
features detailed information on individual packaging materials and suppliers, and helps

or compostable reached 90 percent. This is below the reported prior year result of 93 percent;
however, this is mainly due fo the inclusion of an additional Business Unit for which relevant
data was previously unavailable. As we continue to work toward our 2025 targets, we look
forward to making further progress in partnership with our packaging suppliers and logistics
partners.

Business Units to identify areas of further improvement.

Print to Digital
\We see good progress across our Business Units, many of which have adopfed new
innovative packaging concepts that are often both more sustainable and lower cost (see box). In line with general communications trends, changing customer needs, and regulatory
requirements, we continue to shift our marketing materials and product documentation from
printed to digital media. This shiff reduces the amount of paper and ink consumed, cuts down
on emissions from fransportation, and eliminates waste. We infroduced a formal Company-
wide program in 2024 to harmonize and accelerate this transition from print to digital for
product documentation leveraging our online Customer Portal. The METTLER TOLEDO Customer
Portal offers a state-of-the-art web-based self-service portal for our customers, enabling online
procurement, device management, and collaboratfion. We estimate that the actions taken since
2023 will eliminate more than six million pages of printed materials annually.
METTLER TOLEDO strives to use We aim fo largely complete the migration of paper product documentation to digital
sustainable packaging materials for our libraries by 2025.
products. Many of our Business Units
have transitioned from traditional plastic
foam-based protective packaging to more
sustainable natural fiber-based materials
that our customers can easily recycle.
The new packaging designs offen come
with other benefits, such as requiring less
warehousing space, offering improved
logistics properties, and reducing costs.

Sustainable Packaging

Innovation, Product Quality, and Compliance

Product development and innovation are central to our Corporate Vision and Values and
Business Unit strafegies and are a main driver of our long-term competitiveness and
growth. More than 1,600 of our colleagues are directly involved in product and application
development or engineering at one of our more than 30 R&D sites worldwide. We are proud
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of our long-standing leadership in innovation and quality, staying ahead of the increasing
speed of changes, and launching many new products annually. We hold more than
5,400 patents and trademarks for a wide variety of technical innovations, building on
collaborations with many academic and industrial technology partners.

\We are committed to the highest level of product quality and safety. We design, manufacture,
and deliver products that are safe to use, conform fo performance requirements, and comply
with laws and regulatory standards. In 2024, we mainfained ISO 9001 Quality Management
System certificates with associated external audits af our manufacturing facilities. These
certifications are part of the comprehensive quality control programs that we have in place.
The programs include extensive testing designed to ensure that we meet or exceed relevant
quality and safety standards. In the infrequent instance that a problem is defected after
cusfomer delivery, we seek to resolve the issue quickly, responsibly, and effectively. We have
set clear definitions of responsibilities and accountabilities for such cases.

\We want to ensure that our products enter the market in a responsible and safe manner.
With a global approach fo product compliance, our policy is fo comply with or exceed legal
requirements. Within the technical framework of our Design for Compliance approach, we
regularly validate that our new products address relevant industry, regulatory, and safety
standards. This includes weights and measures, hazardous areas, standard electrical safety
(e.g., ATEX, UL), chemicals and hazardous substances (e.g., CE, RoHS, REACH), and good
manufacturing practice regulations.

Consequently, there were no significant fines levied against our Company in the reporting
period for noncompliance with laws and regulations concerning the provision and use of
products and services. There were also no significant incidents of noncompliance with
regulations concerning the health and safety impacts of our products and services within the
reporting period, and we were not required by regulafors to recall any of our products.

When legal approvals are required for products, we follow a defined process with reviews,
milestones, and management authorization. Our Legal Metrology experts oversee this
process and give guidance across the organization. We periodically interact with relevant
authorities about the content and format of our product labeling. Our goal is to ensure that

product labeling and product operation manuals meet or exceed all information requirements.

This includes safe operation, material content, safe use and servicing, and end-of-life
handling.

\We have established continuous improvement programs through certified ISO 14001
Environmental Management Systems in all main manufacturing facilities in Europe and
Asia, and our logistics hub in the United Stafes. These sites represent close to 80 percent
of Company sales in 2024. Many of our laboratfory products have been audited for the
ACT label through the My Green Lab Certification program. Due fo the nature of our
business activities and operations, we are confident that the pofential environmental risks
in our operations are low. During the reporting period, no significant fines or nonmonetary
sanctions were levied against the Company for noncompliance with environmental laws
or regulations.

Because our products are precision measurement instruments, they typically do not

become the subject of public debates or otherwise raise questions or concerns. We do not
manufacture harmful products, nor do our products require clinical frials. Our products also
do not generally require animal testing. For a limited portfolio of single-use USP 88 class

VI plastics sensors, some customers will require that they undergo animal testing if the
materials or components are changed. In these instances, we recommend and offer to our
customers alternative in-vitro testing approaches for these products. We only conduct animal
testing when those alternatives are not accepted.

We have an export confrols and frade compliance program in place to ensure that we
comply with restrictions relating to specific country export controls and economic sanctions
programs. We are also guided by ethics and integrity in the marketing of our products, and
we regularly review our marketing materials to ensure that they meet our standards. In 2023,
we developed and rolled out Sustainability Markefing Guidelines to help our Business Units
reduce the risk of greenwashing and remain compliant with relevant regulations.

There were no significant incidents or fines levied against our Company in the reporting
period for noncompliance with regulations and voluntary codes concerning marketing
communications, advertising, promotion, or sponsorships. We have infrequent interactions
with competitors regarding the content of advertising claims where we or another party
believes a statement may be misleading or inaccurate.
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Sustainability Features
in Selected Products

Our Design for Environment Principles provide
guidance for new product development and
redesign efforts, targeting the full product lifecycle.
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Our well-received annual
Supplier Days are a critical
engagement driver with
key suppliers.

Responsible Supply Chain
Promote Global Best Practices within Our Supply Chain

GreenMT Goals Targets and KPls Status
Leverage Engage with key suppliers to enhance On track
Responsible their sustainability performance

Sourcing

Framework Perform risk-based due diligence and On frack

implement mitigating actions with
respect to key suppliers.

Sustainable Development Goals Company Policies

g oo W g cona G comm [l 13 oo e Business Partner Code of Conduct
WS g‘ E O ° Responablg Sourcing qudellnes
e Ethical, Social, and Quality Standards

e Transparency in the Supply Chain
e Conflict Minerals Policy and Report
www.mt.com/policies

We aim fo continuously improve the sustainability performance of our supply chain.
This includes labor practices, human rights, supply chain transparency, and reducing
environmental impact.

Our ESG focus encompasses the entire supply chain. This includes the Company as

a supplier to our customers and also the many companies that are our suppliers. As
the Company works with thousands of suppliers globally, we recognize that this scope
represents a unique avenue where we can make a significant impact.

In our own operations, we diligently manage and oversee our compliance program. This
program is designed to manage each of our businesses to be consistent with our Code of
Conduct and relafed global best practices. These practices include labor practices, human
rights, business ethics, and more. Our Code of Conduct applies to every Unit, and all
employees undergo annual fraining.

Our Responsible Sourcing Framework enables us to positively influence the sustainability
efforts of our suppliers. This framework integrafes both social and environmental
considerations into our sourcing decisions and supplier management processes. Key
elements of the framework include our well-established Business Partner Code of Conduct
and the Responsible Sourcing Guidelines. The framework covers environmental, business
ethics, labor practices, and human rights-related issues and questions. We expect our
suppliers to respect their workers’ rights to freedom of association, third-party consultation,
and collective bargaining, where provided by law.
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In 2024, we continued fo implement our Responsible Sourcing Framework. We re-engaged
with almost 450 direct material suppliers, representing approximately 65 percent of our
global direct spend, to prioritize our social and environmental initiatives. We targeted key
suppliers for engagement based on strategic relevance, human rights and environmental
risks, and contribution to our Scope 3 emissions.

Supply Chain Overview

Our Head of Supply Chain and IT is an execufive management member, reporting to the Chief
Executive Officer, and has responsibility and oversight for the entire supply chain. Key focus
areas include supplier performance and behavior within our global procurement operations,
as well as logistics and trade compliance. Our Head of Supply Chain and IT also oversees
SternDrive, our Corporafe Operational Excellence Program for continuous improvement efforts
within our supply chain, manufacturing, and back-office operations.

SternDrive embraces several of our sustainability goals in close cooperation with the
Corporate Sustainability team. It performs annual maturity assessments, including
sustainability topics for all our main production facilities. Through its annual GreenMT award,
SternDrive promotes and honors projects that achieve both productivity and sustainability
improvements.

Our supply chain is globally oriented with an emphasis on quality, efficiency, resilience, and
sustainability. It encompasses a high-mix portfolio of high- and low-volume products ranging
from lightweight pipette fips to heavy-duty truck scales. Our major production facilities are in
China, Switzerland, the Unifed States, Germany, the United Kingdom, and Mexico. We operate
three regional logistics hubs located in China, the Netherlands, and the United States.

Local Supplier Engagement

We generally manufacture critical components confaining proprietary technology in-house.
When it is more efficient fo work with manufacturing partners, we contract with other
producers for certain nonproprietary components.

Our longstanding regional logistics and final-assembly hub strategy positions us to serve
our customers better and reduce the overall greenhouse gas emissions of our distribution
network.

In 2024, we continued fo expand the scope of our regional supply capabilities at facilities

in North America and in Europe. These expansions enable us to supply products regionally
that were previously shipped from overseas locations, increasing supply chain resilience and
efficiency, while further reducing emissions associated with logistics. There were otherwise
no substantive changes to our supply chain since the prior report.

Our supply chain supplier base is globally diversified and complex, represented by
approximately 3,400 direct materials suppliers. Most of these suppliers are located close to
our major production facilities. Among our suppliers, we partner most closely with sirategic
and preferred suppliers, who represented 44 percent of direct materials spend in 2024. We
believe that we can have the biggest impact by focusing our engagement efforts on these
groups.

METTLER TOLEDO as a Supplier to Its Customers

We are committed to being a responsible and sustainable partner to our customers. We have
publicly committed fo prevent slavery and human trafficking and fo uphold human rights in
the supply chain. As a result, we have adopted formal Company-wide policies that apply to
all our global employees. Our commitment fo performing with infegrity and complying with
local laws and international standards—including the Infernational Labour Organization (ILO)
Declaration on Fundamental Rights and Principles at Work and the ILO Conventions—guides
these policies. Our policies cover a variety of fopics. These include prohibitions against the
use of forced labor, child labor, and human frafficking. Our policies also protect the rights of
our employees to freedom of association and a safe and healthy work environment. All our
employees receive annual Code of Conduct fraining, which addresses many of these topics,
and our Units direct additional training and communication with employees on localized
policies. For more information, see our Code of Conduct and our Ethical, Social, and Quality

Our China team operates Project Morning Star to enhance relationships Standards at www.mt.com/policies.
with key local suppliers. Among other fopics, Morning Star promotes
sustainability principles with these suppliers. In our own production facilities, we primarily employ a highly skilled workforce due to the
complexity of our products. Our well-established policies, discussed above, also cover
recruiting and human resources practices, including minimum working age, working
conditions, wages, and hours worked. For these reasons, we believe that we are not af risk of

direct use of child labor, forced labor, or compulsory labor.

Morning Star emphasizes eco-friendly technology, sustainable

packaging and logistics, and green materials. In 2024, the project

achieved Forest Stewardship Council (FSC) certification for 100% of

materials used for two main cardboard packaging categories and

solid-wood pallets. We also aim to ensure that our procurement activities are aligned with our sustainability
priorities through training. Our Corporate Sustainability team regularly attends and presents

The project team also collaborafed with a key fabricated sheet mefal

supplier to implement an energy management system that achieved

annual electricity savings of 150,000 kWh, a 15% reduction in

consumption.
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at town hall meetings hosted by our procurement organization. \We train our category and
regional procurement managers to identify and respond to human frafficking and forced labor
red flags.

\We increasingly rely on various third-party platforms to provide transparency to our
customers about our sustainability-related policies and practices. For the past several years,
we have received Gold or Silver medal ratings from EcoVadis. Our consistently high rating

is an important recognition of our sustainability efforts as a supplier. Further, as a long-
time Sedex member, our Company uses the Sedex tools and services fo help improve our
responsible business practices. For example, we have undertaken Sedex member Ethical
Trade Audits (SMETA) af several of our manufacturing facilities.

As we work foward greater supply chain transparency, we aim to better understand the
origin of the materials that go info our products. This includes understanding the social and
environmental impacts of their sourcing. Accordingly, we fake seriously the requirements of
various existing and emerging supply chain transparency regulations, including regulations
related to responsible minerals, forced labor, child labor, and human trafficking. Furthermore,
as a member of the Responsible Minerals Initiative, an initiative of the Responsible Business
Alliance, we use its framework as support for our due diligence and reporting on responsible
minerals. For more information, see our Conflict Minerals Report at www.mt.com/policies.

See also our Statement on the Environment, Human Rights, and Transparency in the Supply
Chain, which the Board of Directors reviews and approves annually, af www.mt.com/policies.

Responsible Sourcing Framework

Our Responsible Sourcing Framework outlines the main elements, tools, and process steps
to ensure responsible behavior and promote global best practices within our global supply

Supplier Onboarding and R o Assessment/Audit
Qualification
e Business Partner Code of Conduct
e Responsible Sourcing Guidelines

e Request for Information (RFI)

Y~ Monitoring

e Risk and Maturity Assessments /
e Agree and Follow up on |
Supplier Development Plons//“

Responsible
Sourcing
Framework

| o Category Strategy and
Supplier Management
I e Supplier Awards
e Risk and
Opportunities

Assessment
e Risk Mitigation

Sy o Address Performance
oy, Concerns
e, \ e Due Diligence and

S

Q
[©)
~
@
=

D

<

o0
St ategic Fyalo™®

Phasing Out of Suppliers

chain. The main goals are fo: (1) drive human rights and environmental fransparency and
compliance, and (2) to increase transparency and achieve reduction of greenhouse gas
emissions from purchased goods and services that are relevant to our science-based targets.

The Responsible Sourcing Framework builds on our Business Partner Code of Conduct and
guides risk-based actions throughout our relationship with our suppliers. These actions
include risk assessments, audifts and remediation, and regular engagement including our
annual Supplier Days.

We confinue to implement our Responsible Sourcing Framework. Our focus is on ensuring
human rights and environmental compliance throughout our supply chain. Additionally,
we aim to reduce Scope 3 emissions in specific high-emissions material categories and
encourage our suppliers to use sustainable packaging.

We made further progress implementing our Responsible Sourcing Framework in 2024. The
Responsible Sourcing Guidelines, a key element within our Responsible Sourcing Framework,
are increasingly shaping our procurement strategies and activities. Initiated in 2022 and
implemented in 2023, category managers embedded specific responsible sourcing goals
and risks into our procurement category strategies. The Responsible Sourcing Guidelines are
now also instrumental to our supplier requalification project, which commenced in 2024.
ESG considerations are a fundamental aspect of this initiative, ensuring that our strategic and
preferred suppliers adhere to our Business Partner Code of Conduct. This allows us fo assess
their ESG maturity and reporting readiness and will facilitate more effective engagement with
our key suppliers in the future.

Business Partner Code of Conduct

For many years, our Business Partner Code of Conduct has been an integral part of our
standard terms and conditions we seek to apply fo all our suppliers. It defines standards
of business conduct and practices that our business partners, and their partners, must
comply with, including the following:

e Ethical conduct and fair competition

e Compliance with laws, prohibition of bribery

¢ Environmentally responsible production

e Human rights, prohibition of child labor and forced labor
¢ \Worker health and safety

See www.mt.com/policies for more information.

Starting in 2022, we have been taking additional compliance actions with our key suppliers.
These action steps aim to reaffirm our suppliers” explicit commitment to our Business
Partner Code of Conduct beyond our standard terms and conditions for suppliers. To date,
68 percent of our strafegic and preferred suppliers, covering 68 percent of relevant spending,
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have explicitly agreed to our Business Partner Code of Conduct or equivalent principles.
We continue to expand this through our supplier requalification project. We will phase out
suppliers that continue fo refuse to provide an explicit commitment fo our Business Partner
Code of Conduct or equivalent principles.

\We encourage our suppliers fo work with their own business partners to ensure that they also
meet the principles of our Business Partner Code of Conduct.

Supplier Risk Assessments

As part of our Responsible Sourcing Framework, we deploy a risk-based approach fo
managing human rights and environmental risks in our supply chain. This approach also
aims fo improve the sustainability performance of our suppliers. In addition to targeted
supplier audits that we have performed for many years, we increasingly rely on various
third-party platforms. We use these platforms to help us proactively monitor and investigate
pofential risks.

In 2024, we again completed a general risk and opportunities assessment of direct materials
suppliers. The assessment focused on nearly 450 suppliers, including our strategic and
preferred suppliers, as well as suppliers primarily contributing to our Scope 3 emissions.
Based on this assessment, we understand that most of our suppliers are not at high risk of
child labor, forced labor, or compulsory labor. We have also identfified mitigafing actions for
risks that are present.

\We evaluated our suppliers using data from our risk management platform. This evaluation
considers geography, and both industry-based environmental and human rights risk factors.
Additionally, we assessed their greenhouse gas emission reduction potentials. (Reduction
potentials for our main indirect suppliers were mapped previously in 2023.) The resulfs of this
assessment are guiding actions to improve performance with suppliers that pose relatively
higher risks with respect to environmental and human rights topics, and/or present significant
opportunities to advance our GreenMT priorities.

Sedex’ In 2024, we expanded our membership with Sedex, bringing

more granular and site-specific supplier data fo our risk
assessments. We will use Sedex fools and services to work with
our suppliers fo ensure that they are upholding safe, ethical, and
sustainable business practices, helping us fo profect the working
conditions for people working in our supply chain. As a Sedex
member, we will be able to map ESG risks in our supply chain.
This will help us identify higher risk suppliers more specifically.
We can then request such suppliers to complete additional due
diligence actions. These actions include requiring a supplier to
complete the Sedex Self-Assessment Questionnaire. If indicated,
the supplier must undergo third-party audits and take corrective
actions on their social, ethical, or environmental practices.

Supplier Audits

We set high expectations for our suppliers and manage their sustainability performance
through a combination of our Business Partner Code of Conduct, Responsible Sourcing
Guidelines, and our ongoing supplier engagement. Supplier audits are an additional tool
that we use fo confirm supplier performance across a broad range of fopics, including ESG.

We aim fo screen all new and pofential suppliers thoroughly with an assessment, which
also covers environmental, social, and governance topics, along with various quality-
related topics. In addition, ongoing audits for existing suppliers are a major component of
our Responsible Sourcing Framework. Our own employees conduct these audits, and they
receive regular fraining. We work with external experts to keep our audit procedures and
checklists up fo dafe. In 2023, our auditors attended three half-day workshops, covering
fopics including ISO 9001, ESG and cybersecurity fopics, assessment program and purpose,
and assessment planning and execution. Established processes for noncompliance

include dialogue, action plans, and fermination of the collaboration if there is continued
noncompliance.

From an ESG perspective, we focus our recurring audits on strafegic and preferred direct
suppliers. We aim fo ensure that as part of our audit program, we annually assess the ESG
performance of suppliers with significant spend and the highest environmental or human
rights risk. This assessment is conducted unless they have demonstrated documented
processes and measures fo adequately mitigate those risks.

As part of our audit program in 2024, we audited a total of 101 suppliers, who together
represent approximately 12 percent of our spending with strategic and preferred suppliers.
All of our suppliers meeting our spend and risk thresholds were audited in 2024 or in Q1
2025 or have documented processes fo mitigate identified risks. In 2024, we did not identify
any of our audited suppliers as needing significant corrective actions fo address negative
environmental, social, or governance impacts.
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Going forward, we will use our expanded Sedex membership fo complement our audit
program with audits entirely focused on labor, health and safety, environmental performance,
and ethics, as needed. Independent third-party auditors will perform these audits. Leveraging
the Sedex network of qualified, independent auditors, we will use SMETA audits to understand
and make improvements fo working conditions and environmental performance in our supply
chain. Through the SMETA audits, we will define corrective action plans for our supplier sites.
This will help improve performance in these areas and further protect workers from unsafe
conditions, overwork, discrimination, low pay, and forced labor.

Supplier Engagement

\We operate a comprehensive supplier engagement program focused on our strategic and
preferred direct materials suppliers and with other suppliers with the highest greenhouse
gas emission reduction potentials. Through our engagements, we aim fo achieve our
supply chain-related goals of (1) driving human rights and environmental fransparency and
compliance, and (2) increasing transparency and achieving reduction of greenhouse gas
emissions.

We invite key suppliers annually o in-person Supplier Days in Europe, China, and North
America involving presentations, workshops, and best-practice sharing. In 2024, we held
concurrent Supplier Days in all three regions, with more than 220 attendees representing
more than 100 suppliers joining the events.

At these Supplier Days, we communicated to our suppliers the increasing importance of ESG
priorities in our purchasing decisions. The suppliers participated in a well-received hands-
on workshop exploring the need for greater supply chain transparency and due diligence fo
mitigafe supply chain risks and drive compliance. We aim fo expand this program in 2025.
As in previous years, the 2024 Supplier Days included recognizing suppliers for making
significant contributions to our sustainability goals with sustainability awards.

Focused on key suppliers based on
strategic relevance, risk, and greenhouse
gas reduction pofential, covering 65 percent
of global direct spend

Conducted a risk assessment o
evaluafe environmental risks and issues
relafed to child labor, forced labor, and
compulsory labor

"‘-..-1.. .
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Suppliers Engaged

All suppliers meeting our spend criteria and
exceeding our risk thresholds were audited in
2024 or Q1 2025, or have plans in place fo
address identified risks

In 2024, we again completed a direct supplier engagement campaign, designed to further
reinforce our expectations regarding ESG and conduct. This campaign targeted strafegic and
preferred suppliers, as well as our suppliers with the highest greenhouse gas emissions
reduction potentials. Our 2024 engagement campaign was also an important step toward
building a foundation to further expand our Sedex partnership in 2025.

We engage with our suppliers also on a more fechnical level with the goal to advance the

sustainability of our products and packaging (see the discussion of Supplier Impulse Day
on page 35).

ESG Expectations Communicated to Our Suppliers

Compliance and transparency regarding relevant global
social, ethical, and legal standards

Transparency on and reduction of greenhouse
gas emissions of products and services supplied
to METTLER TOLEDO

Increased sustainability of packaging used for products
supplied fo our operations

Do

Coverage of 2024 Supplier Engagement Campaign

& CB

100% 380% 65%

Strategic and Preferred Science-based target Direct materials spend
Direct Materials Suppliers relevant emissions
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“At METTLER TOLEDO, our
feam-building acfivities strengthen
our One Team performance

and promote a healthier, more
connected workforce.

Engaged Employees
Affract, Develop, and Retfain the Best Employees

GreenMT Goals Targets and KPls Status

Leverage and Continue Continuous fraining and education Average of 13.4 hours of
to Improve training per employee*

Employment Conditions \Voluntary furnover <10% 6.5%

Inclusive Workplace Culfivate an inclusive workplace for ~ On track

all employees
Employee Safety Occupational health KPIs All safety KPIs at or
below five-year average
Sustainable Development Goals Company Policies

a o
~ Equal Employment Opportunity
—/\4/ oA CO °
@1 “' e Diversity and Inclusion Policy

e Statement on the Environment,
Human Rights, and Transparency
in the Supply Chain

www.mt.com/careers

* Only fraining logged in our online Learning Management System.

As a highly successful organization, our many strengths position us well for the future.
These strengths, of course, include our valued employees, who make a difference each day.
We are proud of our corporate culture and of our employees’ continued dedication and drive.
Together as One Team, we are committed to delivering value and an exceptional customer
experience. Our achievements speak fo the strength of our Company and to the quality of
our employees.

METTLER TOLEDO is committed fo providing an attractive workplace experience for our
employees. We support this by focusing on three strategic goals: (1) continually improving
our employment conditions and high-performance culture, (2) confinuing fo cultivate an
inclusive workplace, and (3) fostering an ever-safer and healthy workplace for all employees.

We know that engaged employees are the foundation of our success, which is why we are
committed fo attracting, developing, and retaining our best employees and talent.

To support the above strategic goals, we recently launched a global initiafive aimed to
enhance both the employee experience and our inclusive, high-performance culture.
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By prioritizing servant leadership, mentorship, high collaboration, and a robust employer
brand, we create opportunities for personal, professional, and organizational growth. The
Head of Human Resources has responsibility for the implementation and execution of our
Human Resources (HR) programs, processes, and systems. Our individual Business Units
manage relevant HR initiatives in their local organizations. One of our Division Heads,
reporting fo the CEO, oversees employee safety. The Board of Directors receives periodic
updates from management on the Company’s safety performance.

The Power of Purpose

In 2023, we introduced a new METTLER TOLEDO Purpose Statement. Along with the refreshed
Employer Brand, these elements build on our long-established Corporate Vision and Values
and frack record of contributing positively to society and the environment.

Our Purpose Statement helps to promote our corporate identity and culture. In addition,
our Purpose Statement strengthens employee engagement and retention by fostering an
emotional connection with our Company and our acfivities.

Purpose Statement
As One Team, we innovate amazing solutions that deliver sustainable value and empower

our stakeholders worldwide to make new developments, enhance productivity, and
improve quality. Together we are building a better, healthier, and safer tomorrow.

Our Purpose Statement also helps ensure that our actions are consistent with our core values
and beliefs, along with our ongoing aspiration to deliver sustainable value to our stakeholders.

In this report, we provide many examples of how METTLER TOLEDO strives fo build a better,
healthier, and safer fomorrow with our products and services (see chapter “Sustainable
Products and Services”), our management of operations (see chapter “Efficient Use

of Resources”), our supply chain (see chapter “Responsible Supply Chain®), and our
organization (see current chapter “Engaged Employees” and chapter “Good Corporate
Governance”). We are proud of our progress and remain focused on achieving even more.

Employer Brand

Our refreshed Employer Brand is based on three pillars—Innovation That Inspires, Striving
for Excellence, and A World of Opportunities. They not only represent who we are as an
organization and what we stand for, but also further strengthen a nurturing culture that
enables engagement and growth for our employees. The pillars were identified through an
extensive survey with more than 5,000 METTLER TOLEDO employees worldwide.

Our Employer Brand initiatives and activities are designed fo engage employees globally

and attract top talent. We successfully completed a global infernal launch of our Brand
Ambassadors program, empowering employees to share their unique stories and experiences
at the local level.

To enhance this effort, we held special sessions to help our leaders understand how

to effectively promote the Employer Brand with their feams. In a recent Employer Brand
leadership survey, a significant majority of respondents—76 percent—viewed the local
employer branding rollout as successful and believed the Employer Brand messages
resonated well with employees.

We also conducted worldwide training sessions and workshops to ensure that
all employees have an opportunity fo learn about our Purpose and engage
with our Values.

Our Employer Brand Corner on our corporate infranet serves as a
hub for showcasing our values and culture, providing resources
that can be used both internally and with potential candidates.

We also launched a new infranet news section, “One Team,
Many Passions.” This infernal editorial feature highlights
the diverse inferests and backgrounds of our employees
while reinforcing our commitment fo a vibrant and inclusive
workplace. Together, these acfivities strengthen our brand
and highlight just some of the reasons that make us a great
place to work.
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Code of Conduct, Corporate Vision and Values

Our strength is anchored in the METTLER TOLEDO Code of Conduct, which includes our
principles of integrity and respect for each other. Together with our Corporate Vision and
Values, they guide us to do the right thing for all our stakeholders. In this way, our business
is enhanced and more sustainable, and our reputation is protected.

The Code of Conduct also guides employees in identifying and helping fo solve various legal
and ethical questions. It includes contact detfails and information on various infernal and
external channels—such as hotlines, the Ombudsman, access fo Infernal Audit, and the
Board of Directors—where individuals can seek guidance and report concerns. Employees
and third parties can utilize these mechanisms confidentially or anonymously, without fear
of refaliation. These reporting channels are available worldwide, and employees are required
to report violations or suspected violations of our Code of Conduct. We are committed

to addressing misconduct and ethical risk; each report receives thorough follow-up and
attention.

We deliver mandatory Code of Conduct training fo all our employees on an annual basis.
To further strengthen engagement, we will roll out an enhanced training in 2025, which will
feature a more comprehensive and seamless learning experience.

The importance of our employees is reflected in our Corporate Vision by the elements “One
Team” and “You make the difference ... precisely.” METTLER TOLEDO is constantly striving fo
provide value to our customers globally. We can only achieve this by working together with
our fellow employees worldwide as One Team. At the same time, we encourage and rely

on individual employees’ original thinking and their drive to solve challenges and create
innovations.

Our Corporate Values support our ESG efforts through commitments to infegrity, innovation,
quality, continuous improvement, and using resources wisely.

The principles established in our Corporate Vision and Values form the foundation of our
Purpose Stafement and Employer Brand.

METTLER TOLEDO Corporate Vision Corporate Values Statements
One Team We Perform with Integrity
Global Reach \We behave ethically and legally

We Pursue Innovation
\We put good ideas to work

Amazing Solutions

You make the difference ... precisely
We Deliver Quality

\We give our best

We Drive Continuous Improvement
We seize opportunities to make a difference

We Use Resources Wisely
\We save resources, time, and money,
empowering a sustainable business

We are engaged in continued efforts fo further integrate the GreenMT goals into all aspects
of our corporate culture, including through CEO communications, employee news, and new
employee onboardings.

Our commitment to integrity and innovation is evident in the quality of the products that
we produce, the services we provide our customers, and the expectations we set for
ourselves—including how we treat employees and the world of opportunities we offer them.

Workforce Inclusion

As a global company comprised of employees representing aimost 100 nationalities, we
understand varied perspectives and backgrounds of our colleagues are among our greatest
strengths. We recognize the imporfance of inclusion and respect across the Company and
believe in treating each other with respect, dignity, and fairness. This is fundamental and is
emphasized in our Code of Conduct and other policies. We believe that an inclusive work
environment has a positive impact on employee satisfaction and engagement, increases
team performance across our global workforce, and makes our Company an attractive
employer in the competitive recruiting market for top talent.

Our policies prohibit unlawful discrimination based on race, color, creed, sex, gender,
and other factors. We have a comprehensive and global Equal Employment Opportunity
Policy. We periodically run gender pay-gap analysis surveys in several Business Units in
various counfries. The surveys have confirmed no statistically relevant differences and full
compliance with local laws.
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\We base our employment decisions on valid business reasons, such as qualifications,
talents, and achievements, and comply with local and national employment laws. We select
job candidates most likely to help the Company achieve all its goals. We are committed fo
providing a work environment that is free of unlawful discrimination and harassment.

Our global workforce is largely a reflection of the approximately 40 countries in which we
have a direct presence. Women make up approximately 36 percent of our employees and
hold 29 percent of management positions. This reflects a 5 percentage point increase in the
representation of women in management roles since 2018.

Our workplace values are supported by regular training, targeted communications, and
discussions at all management levels. They are reflected in our processes for recruiting,
internal falent development, and performance management.

Our commitment to inclusion across our global workforce is reflected in several inifiafives
that we have implemented. After a successful multiregional pilot, we rolled out an inclusive
workplace program globally. This program is designed fo help our leaders develop behaviors
that foster inclusivity and respect in the workplace, benefitting working relationships, team
interactions, engagement, and performance.

Since 2021, our organization in China has received annual recognition for its inclusive
best practices. In 2024, we were also recognized as an employer of choice by meeting the
rigorous criteria for two additional awards—the Top Employer award from the Netherlands-
based Top Employers Institute and a prestigious ESG Award from HuXiu, a prominent

Our One Team Spirit

At METTLER TOLEDO, our team-

building and appreciation acfivities
foster a more fulfilled and connected
workforce by celebrafing our success
and the talents of our global team.

fechnology and business information platform in China. These awards speak to our
commitment fo both inclusion and creating and supporting a positive working environment
and culture.

Inclusive workplace goals are included in the executive management performance fargets
as part of the cash bonus incentive. More details can be found in our most recent proxy

stafement at www.mf.com/proxyonline.

Workplace Protections for Employees

We have established an open-door policy and a complaint resolution process within
each of our Business Units. We carefully and fully investigate all allegations of unlawful
discrimination and hold employees accountable, up fo and including possible
termination, for violations of our policies.

In our own production facilities, we primarily employ a highly skilled workforce due to the
complexity of our products. We also have well-established recruiting and human resources
policies and practices in place, covering fopics including minimum working age, working
conditions, wages, and hours worked. Further, we have undertaken Sedex Members Ethical
Trade Audits (SMETA) at several of our manufacturing facilities. For these reasons, we believe
that we are nof at risk of direct use of child labor, forced labor, or compulsory labor. In the
few countries where we employ minors in apprenticeship programs or “summer jobs,” we
strictly follow local profective regulations particular to this age group. An updated Statement
on the Environment, Human Rights, and Transparency in the Supply Chain, approved by our
Board in February 2025, further supports our commitment fo performing risk-based due
diligence to ensure compliance.

We handle grievances regarding labor-related issues through the employee’s line manager
and HR. Confidential reporting of any concerns can be made by contacting the Company’s
Ombudsman or calling an externally hosted, third-party hotline. There have been no
substantiated concerns or material complaints reported to any regulafory agency. We

do have an ongoing number of internally reported employment-related concerns that are
promptly investigafed and resolved.

We respect our workers’ rights to freedom of association, third-party consultation, and
collective bargaining, where provided by law. In some countries, workers” councils represent
employee interests. The HR department oversees cooperation with the regional, functional,
and business management teams. In 2024, approximately 9,600* employees worldwide
were covered by collective bargaining agreements, or another arrangement organized fo
represent employee interests.

In addition to the above policies and actions, we prioritize the health and safety of our
employees (see section “Occupational Health and Safety” below).

* Increase compared to prior year mainly relafed to more harmonized classification of
employee representations in line with ILO definitions.
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Workforce Demographics

Our workforce growth over the years is mostly organic, supported by low turnover, long
employee fenure, and our capability to attract new talent. We are particularly pleased by
the significantly lower voluntary turnover in 2024 (6.5 percenf) compared to the prior year
(7.4 percent), despite continued tight labor markets in many geographies. When adding
employees through acquisitions, we have a record of successfully integrating new team
members into our workplace culture.

Our workforce (FTE) numbered 17,300 af the end of 2024, which is unchanged from the
previous year. This includes 16,000 employees and 1,300 tfemporary personnel. Of these,
6,200 are in Europe, 4,800 are in the Americas, and 6,300 are in Asia and other countries.

Most of our employees in North America and China are full-time employees, in line with local
practices in these regions. According fo local practices in many European countries, we have
a greater percentage of part-time employees in this region.

Additional workforce demographic information is shown, rounded, in the below fables.

The US Employer Information Report (EEO-1) is available on our corporate website.

Workforce Data 2024 (Head Count)

Employment Type Female Male Americas Europe Asia/Others
Permanent 5,600 10,800 4,000 6,200 6,200
Temporary 700 500 800 200 200
Permanent and Temporary Employees <30 Years  30-50 Years >50 Years
Hires 1,200 1,100 100
Departures 900 1,300 500
Permanent and Temporary Employees Female Male
Hires 1,100 1,300
Departures 1,200 1,500

Workforce and Gender 2024 (Head Count)

360/0 Female

290/0 Female

Employees
(Head Counf)

Management
(Head Counf)

640/0 Male 7‘|O/O Male

Employment Type (Head Count) Female Male
Full Time 5,900 11,000
Part Time 400 300

Talent Attraction

We understand the importance of atfracting and refaining top talent and therefore are
committed fo Empowering a World of Opportunities. This includes supporting professional
growth and employee well-being, and creating innovative ways fo reach employees globally.
Several recent awards affirm the positive impact of our efforts:

e QOur European and North American Talent Acquisition Teams each received 2024 Global
Candidate Experience Awards from the ERE Media and the CandE Benchmark Research
Program. The award is based on job candidates” satisfaction surveys and recognizes
excellence relafed to user experience of digital recruiting platforms, the speed of recruiting
processes, the quality of inferaction with the recruiting team, and impressions of the
messages shared regarding company culfure.

¢ In recognition of our commitment fo employee well-being, our Shared Business Center
organization in Poland received a Menfal Health at Work Certification. Additionally, for
several years, our locations in Switzerland have received an equal pay certification,
underscoring our dedication o fair compensation practices.

e Qur US Learning and Development team was recognized for its innovative approach to help
meet the learning and development needs of our employees, receiving the Brandon Hall
Group™ Bronze Award for Best Use of a Blended Learning Program for our Hybrid MST
(Management Skills Training).
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Relafed, several of our Business Units have received employer awards, including our
Business Units in Indid', Japan?, and Denmark3, (Great Place to Work® Certification™ by
Great Place to Work) and China (Top Employers Institute Certification)*. Both are respected
external rafings organizations on workplace culfure. These certifications and awards
recognize high scores for the cafegories of support from management, fair treatment,
trustworthiness, and integrity.

We Dbelieve that a positive workplace culture is essential to aftract and retain top falent, and
we are committed to continuing our efforts to create a great workplace environment for our
employees.

\We engage our globally distributed workforce with locally designed and market-competitive
programs relafed to compensation, benefits (e.g., health care coverage), and workplace
policies. In each case, these programs are consistent with our global commitments outlined
in our Ethical, Social, and Quality Standards available at www.mf.com/policies, covering
workforce-related health and safety, human rights, antidiscrimination and harassment, and
labor law compliance. Our commitments are guided by international standards, including the
International Labour Organization (ILO) Declaration on Fundamental Rights and Principles at
Work and the ILO Conventions. Local policies and local application are additionally guided by
local laws and market conditions. We also operate a number of globally standardized benefit
programs including management-level bonus programs and a Restricted Stock Unit plan.
Wherever possible, we offer colleagues a hybrid work model and flexible working hours fo
help facilitate work-life balance.

Developing and Retaining Employees

As part of our culture of confinuous improvement, we invest in our employees’ personal and
career growth.

We have numerous local and regional programs around the world to help us develop our
employees. These include programs targeted to initial career professionals to accelerate their
development and drive engagement. For example, our inifial career experience programs in
the United Stafes and Europe offer rotating assignments across functions, such as sales,
marketing, engineering, and finance. Our MOVE program provides rotational, international
leadership experience to early-in-career individuals. Our Development Academy in Poland is
a unique training program dedicated fo supporting and nurturing the skills of employees with
oufstanding performance and high pofential. Since the program’s launch in September 2016,
we have awarded a total of 143 diplomas.

\We want to offer a world of opportunities to ensure that our workforce remains competitive
in a global environment. We operate an internal careers portal and place great emphasis on
training and developing our employees across all levels and regions. We have a harmonized

! Awarded for March 2023 to March 2024 and March 2024 to March 2025.
2 Awarded in late 2024 for 2025.

3 Awarded in 2022.

4 Awarded in 2024.

Health and Well-Being

employees’” mental and physical health.

Global Performance Management (GPM) process and system, which we believe drives the
engagement, productivity, and effectiveness of our employees.

We have designed our Global Performance Management process to help ensure that
individual development aspirations align with our Values and with our Company and Business
Unit strafegy implementation. Employee performance reviews include a harmonized set of
competencies based on our Corporatfe Values Statements for nonmanagerial employees

and on our Leadership Competencies for managers. We aim for all employees to receive an
annual performance review, which includes suggestions for continuous improvement and
ongoing career development. By strengthening employees on an individual level, we ensure
that we are striving for excellence as a Company as well.

Off-sife sporting events and on-site well-being activities support our
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Our employees have access fo learning resources including our online Learning Management
System (LMS), which is available on demand. Classroom training is available in many of

our global locations, and a significant amount of training is offered online. Internal experts
and senior leaders facilitate our in-person training.

During 2024, approximately 93 percent of our employees completed one or more fraining
courses, spending an average of 13.4 hours of training per employee, a slight decrease
compared fo the prior year. The total number of completed training sessions was almost
212,500 sessions.

Middle management helps to reinforce and shape our culture across the Company. Every
year, we frain approximately 60 to 80 of these leaders in our comprehensive, nine-day
METTLER TOLEDO Management Seminar. As of the end of 2024, more than 850 employees
have completed this seminar since the program’s inception.

At METTLER TOLEDO, we are committed fo fostering an enriching work environment that
empowers our employees to engage in meaningful experiences both personally and
professionally. The following events in 2024 are some of the ways we create a positive
environment, engage employees, and help retain our valued global workforce.

e The 2024 “BM4W” (Bike Month for Work) initiative in China promoted cycling for a healthier
lifestyle, resulting in participants logging more than 9,000 kilometers (5,592 miles) in just
one month, highlighting the collective commitment fo reducing carbon emissions.

¢ During a special Impact Day, employees in Poland learned valuable practices for
well-being and menfal health, including healthy eating and stress management.

¢ The fourth Women in Tech Forum was held in December 2024 in Shanghai, Ching, in
collaboration with the local community and government. This event brought together
men and women from various companies across China to discuss women'’s roles and
opportunities in the workplace. Approximately 100 people attended, including many from
METTLER TOLEDO.

¢ Appreciation events acknowledge employees as they achieve various milestones. For
instance, each quarter in Columbus, Ohio, employees celebrating their work anniversaries
are honored with a special breakfast.

We conduct periodic employee surveys locally with most of our employees to confirm our
efforts are effective and to drive continuous improvement.

In 2024, our voluntfary turnover rafe was 6.5 percent, in line with our farget of less than
9 percent. In the past years” shifting job markets, we are proud of our high retention rate and
our adaptability to changing expectations for employers.

Community Engagement

Opportunities for community involvement promote

collaboration among employees and strengthen our
One Team spirit.

Community Engagement

Community engagement and charitable work are part of our social responsibility. We
believe in being responsible members of the communities in which we operate, and our
local Business Units engage with their respective communities in various ways. Many of our
employees live close to their workplaces, which enables us to be more closely involved in
and sensitive fo local communities.

Examples of regular community engagement range from year-end charity campaigns
(Switzerland), bake sale events to support foster children (Poland), tree planting activities
(several Business Units), litter-cleaning activities (several Business Units), charity runs
(several Business Units), foy drives and charity fundraisers (United Stafes), and other
community activities.
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Occupational Health and Safety

We are invested in the well-being of our employees. In many Business Units, we provide WG SQI' 'Ilhe Sllluge

various health insurance coverage options for employees. Many of our Business Units

also offer employee health programs, such as fitness activities, regular health checks, and Y E
employee assistance programs. O U n g G g e

\We remain committed fo fostering an ever-safer work environment. We continuously work

to minimize the negative impacts of any incidents and have set a goal of keeping our current
year health and safety key performance indicafors (TRIR, DART, SR) at or below the average
of the previous five years. We annually review each Business Unit’s performance and

work with them fo continue to focus on employee safety through targeted actions relevant

to the type of operation. In addition to the fracking of standard health and safety KPIs for

all our Business Units globally, our main production facilities undergo an annual maturity
assessment, including safety, as part of our SternDrive Corporate Operational Excellence

Program.

\We have local safety programs and training in place af all relevant Business Units. In Health and Safety Performance 2024

addition, select locations have implemented a cerfified work safety management system

(ISO 45001 or comparable local standard). Our Business Unit managers confinuously In 2024, we implemented additional efforts including Company-wide communication by
monitor their safety metrics, and our executive management team regularly reviews these our CEO to continue fo enhance awareness of safety risks and measures. We partially
mefrics. We strive to make continued improvements through our existing preventive risk attribute the general improvement of our health and safety KPIs compared to levels during
management programs, best practice sharing, and safety awareness campaigns throughout the previous five years to these acfivities.

the organization.
We observed no occupational injury-related fatalities and, compared to 2023, a reduction
in tofal recordable cases (TRIR) and a significant reduction of lost hours (SR), but a slight

1.4 - . - . increase in cases causing days of absence or work restrictions (DART).
1 0.8 Total Recordable
Injury Rate (TRIR)* The predominant safety incidents that we see at our Business Units are bruises and minor
cuts from the handling of tools or sharp objects, strains from moving heavy objects, and
2019 ‘ 2020 ‘ 2021 ‘2022**‘ 2023 ‘ 2024 injuries from fripping while walking or using stairs. Severe workplace accidents are rare. In
the past five years, unfortunately, there has been one employee fatality from an occupational
09 incident related to a motor vehicle accident. Detailed incident rates are shown below.

0.8
0.7

0.6 0.6 0.7 )
Days Away Restricted
I I Transfer Rate (DART)*
\ \ \

0.5
I

2019 2020 2021 2022** 2023 2024

Detailed Incident Rates 2019-2024

247 Occupational Health and Safety 2019 2020 2021 2022 2023 2024

16.0 18.1 Total Number of Workforce 16,200 16,500 17,800 18,000 17,300 17,300

16.8 - . 14.7 55 Oceupational Injury Total Recordable Cases 195 119 170 171 199 186
I I Severity Rate (SR)* Total Recordable Injury Rate (TRIR) 1.4 0.8 1.2 1.1 1.2 1.1

‘ ‘ ‘ ‘ ‘ Days Away, Restricted, Transfer Rate (DART) 0.9 0.5 0.8 0.6 0.6 0.7

2019 2020 2021 2022** 2023 2024 Occupational Injury Severity Rate (SR) 247 107 160 147 181 129
Occupational Fatalities 0 0 0 1 0 0

- Average value over the previous five years (2019-2023).
* Figures in each case represent number of incidents per 200,000 working hours.
** Covering period January through September only.

67



\We disclose emissions

data and relafed energy
consumption with external
assurance.

Good Corporate Governance
Champion Good Governance Practices

GreenMT Goals Targets and KPIs Status

Good Corporate Compliance with Commonsense No significant governance

Governance Principles of Corporate Governance concerns were raised
Maintain a diverse array of skills, 37.5% women and 12.5%
experiences, perspectives, and racial/ethnic diversity,
other backgrounds on the Board and five national origins
of Directors represented on the Board,

with cybersecurity expertise
and other critical skills

represented*
Disclosure on Achieve consistently good ratings First or second decile
GreenMT Progress with select external rating agencies ranking with many leading

rating organizations

Strategy and Alignment with GRI, TCFD, SASB, CRR published annually,

Disclosure Alignment  and UN SDGs with external assurance
of emissions data and
cross-referencing fo
relevant frameworks

Sustainable Development Goals Company Policies
B TES * Code of Conduct
M e Corporate Governance Guidelines
&)l | >

e Political Participation Policy
www.mt.com/policies

* Nominated at 2025 Annual Meeting of Shareholders.

We recognize that strong corporate governance and transparent reporting are key drivers

of long-term sustainability. The ongoing attention of the Board of Directors and executive
management to governance topics has enabled the successful, confinual improvement of the
Company’s governance profile and the avoidance of significant noncompliance issues. The
Company is committed to being a champion of good governance practices.

Historically, including in 2024, we have three governance priorities: (1) ensuring compliance
with relevant regulations, (2) providing meaningful disclosure on our acfivities and progress,
and (3) aligning our strafegy and disclosure practices with the third-party standards, goals,
and frameworks that are most relevant fo our business and are of the greafest interest to our
stakeholders. We enhance our good governance by continually aligning internal strategies
with our GreenMT program and ESG priorities.
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Since 2022, the Board of Directors has aligned the cash incentives of executive management
with the main GreenMT sustainability goals through quantitative and qualitative performance
targets as part of the cash bonus incentive. These targets were updated and reconfirmed

in 2024 by our Board of Directors and Compensation Committee. Additional details can be
found in our most recent proxy statement at www.mf.com/investors.

Structure and Oversight

The full Board of Directors oversees the Company’s management of our ESG programs,
including GreenMT and our Ethics and Compliance Program. Typically, executive
management updates the Board on each of these programs af least annually, or more
frequently as necessary, including reviews of strategy, goals, and performance. These Board
updates include evaluation of the Company’s performance on relevant ESG fopics. In 2024
specifically, the Board (including each Board committee, as applicable) and executive
management discussed various relevant ESG topics at each quarterly Board meeting.
Topics included new goals and progress toward existing targets, emerging global regulatory
requirements, cybersecurity, employee topics, and the performance of our GreenMT and
Ethics and Compliance Programs.

The Audit Committee oversees the Company’s enterprise risk management process, which
includes fopics such as climate-related risks and opportunities, as well as cybersecurity.
With respect fo climate-related risks, the enterprise risk assessment includes results from
scenario analysis relafed to physical risks and transition risks. The Audit Committee reviews
the results of the enterprise risk assessment report in detail and, on an annual basis, reports
on its review to the full Board of Directors.

The Chief Executive Officer oversees the GreenMT Program, including review of the Corporate
Responsibility Report (CRR), with day-to-day responsibility for GreenMT held by the

Head of Sustainability, who reports directly to the Chief Executive Officer. In addition, the
Corporate Sustainability feam works directly with the Head of Sustainability fo manage the
GreenMT goals. Our Chief Legal Officer oversees public company governance topics and
the Company’s Ethics and Compliance Program, while the Group Compliance Director is
responsible for the daily operation of the Ethics and Compliance Program worldwide. Our
Chief Financial Officer oversees our enterprise risk management process. Since 2022, in
light of increasingly complex regulatory requirements and in support of good governance
practices, our Chief Financial Officer also oversees the reporting and internal validation of
Scope 1 and 2 activities and emissions data. Our Head of Supply Chain and IT and our
Chief Information Officer, who reports to our Head of Supply Chain and IT, oversee our
cybersecurity program.

Each of the Chief Legal Officer, Chief Financial Officer, and Head of Supply Chain and IT
report directly fo the Chief Executive Officer. All executive management members of the Group
Management Committee actively participate in these programs and have performance-based
compensation targets related to GreenMT goals.

Representative
Topics

See the associated
chapters of this
report for more
defails

Management Team
Senior management

with direct
responsibilities
related to ESG
matters

Board of Directors

As of the 2025 Annual Meeting of Shareholders, the Board of Directors consists of eight
directors with broad experience and represent a geographically diverse group from Asiq,
Europe, and North America. We provide further information about the directors and the
composition of the Board and its committees in our annual proxy statements. Shareholders
elect all directors on an annual basis. See www.mt.com/proxyonline for more information
and a copy of our current proxy statement.

The Board strives to cultivate the Company’s long-ferm success in a manner that is
consistent with its obligations to shareholders. Board members are required fo act in good
faith in the best interests of the Company and fo disclose circumstances that may give rise
fo a conflict of interest. Our Code of Conduct addresses conflicts of interest. In the past year,
there were no conflicts identified, and the Board did not approve any waivers of the Code

of Conduct with respect fo our executive officers or direcfors. We address additional topics
such as the professional backgrounds and experiences of each of our directors and director
shareholding in our proxy stafement.

Board Composition and Committees

Under relevant rules, all directors are independent, and half of the Board of Directors has

been refreshed in recent years. The Company has an independent, nonexecutive Board Chair.

In addition, one director serves as the Lead Director who assists the Board Chair as needed
and oversees all meetings of directors at which the Board Chair is not present. Women
comprise 37.5 percent of the nominees to our Board of Directors at our 2025 Annual Meeting

Board of Directors

Audit Committee, Compensation Committee, and
Nominating and Corporate Governance Committee

Chief Executive Officer

Environmental Pillar

Efficient Use of Resources
Keep our operations sustainable
over the long-term

Sustainable Products and Services
Support our customers’
sustainability goals

Head of Sustainability

Heads of Divisions

Head of Supply Chain and IT
Heads of Market Organizations
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of Shareholders. The Board has developed a skills and experience competency matrix, which
is used to ensure that the Board of Directors is composed of individual directors possessing
a diverse array of skills, experiences, expertise, industry knowledge, perspectives, and
characteristics. See our current proxy statement for director age, tenure, and additional
biographical details.

The Board has three committees: Audit, Compensation, and Nominating and Corporate
Governance. All members of each committee are independent directors. We detail the
responsibilities of each committee in our proxy stafement, which also contains an extensive
Compensation Discussion and Analysis describing our policy and processes related

fo director and executive compensation. The Audit Committee has oversight of multiple
compliance fopics, and the Nominating and Corporate Governance Committee oversees
governance topics.

Elements of Corporate Governance Leadership

As a US public company, we are subject to some of the strictest corporate governance
standards in the world. These include the rules and regulations arising from US securities
laws, as enforced principally by the Securities and Exchange Commission, and the listing
standards enforced by the New York Stock Exchange.

\We generally align our corporafe governance with the best practice principles set ouf in the
Commonsense Principles of Corporate Governance (Commonsense Principles 2.0). These
voluntary principles provide a framework for sound, long-ferm-oriented governance and cover
topics relating to the Board of Directors and its responsibilities, shareholder rights, public
reporting, board leadership, management compensation, and succession planning. See
www.governanceprinciples.org for a defailed description of the principles.

Our Compliance Program

Our Ethics and Compliance Program contributes significantly to our leadership in good
governance. We designed this program and continue fo update it according fo relevant
regulatory guidance, which helps us prevent, detect, and respond fo potential violations.

\We periodically engage independent parties to ensure that our program is well designed.

We complefe an ethics and compliance risk assessment annually, which directs our activities
and guides the strategy of our Ethics and Compliance Program.

The Board of Directors oversees our management of the Ethics and Compliance Program.

We describe and reinforce our expectations for all employees in our Code of Conduct, which
the Board approved in its current form in February 2025. We deliver mandatory Code of
Conduct training to all our employees on an annual basis, and we also reach employees
with Code of Conduct messaging through multiple levels of leadership. Employees receive
additional fraining online and in person on individual compliance and Code of Conduct topics
throughout the year. Code of Conduct implementation is part of our internal audit procedures,
which cover each of our Business Units at least every three years. See www.mt.com/policies
for more information, including the full Code of Conduct.

The Code of Conduct guides employees in identifying and helping o solve various
legal and ethical questions. It includes contact details and information on various
infernal and external channels—such as hotlines, the Ombudsman, access fo Infernal
Audit, and the Board of Directors—where individuals can seek guidance and report
concerns. Employees and third parties can utilize these mechanisms confidentially

or anonymously, without fear of retaliation. These reporting channels are available
worldwide, and employees are required to report violations or suspected violations of
our Code of Conduct. We are committed to addressing misconduct and ethical risks,
and each report receives thorough follow-up and due attention.

Ethical, Social, and Quality Standards

Our Ethical, Social, and Quality Standards, available at www.mt.com/policies, set out our
public commitment to conducting our business ethically, legally, and in a socially and
environmentfally responsible manner. This document covers fopics including compliance with
the law, ethical conduct, fair competition, anfi-bribery, information security, environmental
and quality standards, product responsibility, health and safety, discrimination, and human
rights. At least annually, the Board of Directors reviews these topics as part of its oversight of
the Ethics and Compliance Program and the Code of Conduct.

Anti-Bribery and Corruption

We have policies prohibiting any payment or acceptance of bribes, including facilitation
payments, and we expect the same from our suppliers, channel partners, and all other
business partners. Periodically, we formally assess all our operations for corruption risk.
Throughout the year, we conduct trainings online and in person at various Company
locations. We also have standardized processes for communicating our policies and
expectations fo third-party business partners, and we conduct risk-aligned, third-party due
diligence on all our channel partners. As a result of our efforts, we currently consider the risk
of corruption across our business to be low. We have not had any incidents of confirmed
corruption in the past year.

Anti-Competitive Behavior
We aim to comply with the anfitrust laws of the United States, the competition laws of the

European Union, and similar laws adopted by other countries around the world, and we
take compliance with these laws very seriously. Employees may not participate in any
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agreement, understanding, or other activity that would violate any such laws. We conduct
online and in-person frainings at various Company locations throughout the year as to these
obligations. We have not had any instances of violations or fines levied against the Company
for anticompetitive behavior in the past year.

Data Privacy and Cybersecurity

We have implemented various measures to ensure compliance with dafa profection laws
around the world. We publish our privacy policies and statements af www.mt.com/legal.

\We have active programs in place and have adopted the NIST Cybersecurity Framework to
reinforce cybersecurity, which includes mandafory quarterly cybersecurity frainings for all
employees, technical security controls, enhanced data protection, and the mainfenance of
backup and protective systems. Since 2023, we have maintained ISO 27001 certification

for our core corporate IT processes and systems and for our processes and systems at our
China Business Units. In the reporting year, we did not receive any substantiated complaints
concerning breaches of customer or employee privacy and are not aware of any leaks, thefts,
or losses of customer or employee data.

Political Participation Policy and Participation in Associations

\We have a long-standing policy of not participating in or contributing to political campaigns,
individuals, or groups, and do nof take positions in public policy debates. We have in the

past responded to regulators’ requests for (1) financial or business information that may be
considered by those regulators in formulating rules and (2) public comment on proposed rules
affecting businesses. Consistent with our Political Parficipation Policy, no political donations
were made during 2024. See www.mt.com/palicies for more information.

METTLER TOLEDO and its employees—who are often recognized as technical and subject
matter experts—do participate in several local business groups, industry and trade
associations, and various standardization bodies relevant to our underlying businesses. We
mainfain some of these memberships fo comply with local laws. For example, some of our
employees may belong to industry associations like the US Scale Manufacturers Association,
the Swiss Weighing Association, and the European Weighing Industry Association (CECIP).
\We also participate in standardization bodies, such as the Infernational Organization of Legal
Metrology, European Cooperation in Legal Metfrology, and US National Conference on Weights
and Measures.

Business Strategy Alignment

In 2024, we made further progress aligning our business strategies with our GreenMT
program. As discussed above, all executive management members have performance-

based compensation fargets related fo GreenMT goals. In the preceding chapters, we have
described how ESG priorities are built into the following initiatives: SternDrive, our Corporate
Operational Excellence Program; our Design for Environment Principles, which guide new
product development and product redesigns; and our Responsible Sourcing Framework, a
critical component in our sourcing decisions. Our Business Units now also use strafegic review
meeting femplafes that mandate strategic alignment with our GreenMT program.

Disclosure and Interaction with Shareholders and Other Stakeholders

We believe accurafe and meaningful disclosure of our ESG performance is imporfant fo
ensure transparency and alignment with the interests of our various stakeholders. Since
2014, we have disclosed our progress in line with the Global Reporting Initiative (GRI)
Standards. We carefully select the priorities where we want fo optimize our impact while
contributing fo our overall business strategies. GRI provides a useful and broadly accepted
framework for us fo communicate these priorities and our progress to interested stakeholders.

Due fo the varying interests of our many stakeholders, the indexes af the back of this report
also align our disclosures to the Sustainability Accounting Standards Board (SASB) and
the Task Force on Climate-Related Financial Disclosures (TCFD). In the section immediately
following, we outline how our GreenMT strategy confributes fo the UN Sustainable
Development Goals.

We continuously evaluate emerging regulatory requirements relating to ESG disclosure and
aim to keep our disclosure agile fo align with emerging mandates. \We are already taking
steps to comply with many of these regulations and believe that we will be well-positioned for
compliance. As described earlier in this report, we have starfed revisions of our climate risk
and materiality assessments fo prepare for compliance with the new Corporate Sustainability
Reporting Directive (CSRD) of the European Union.

Recognizing that reliability and accuracy in disclosures are of primary importance, we
continue to proactively design our ESG disclosures not only to meet stakeholder expectations
but also fo align with control systems. We also conduct external assurance of our emissions
data and related energy consumption according to ISO 14064-1:2019. Our own Infernal Audit
has been involved in reviewing Scope 1 and Scope 2 data and processes since 2022.

We prioritize engagement with third-party raters that we believe are relevant to our various
stakeholders. We have a hisfory of high performance with many rafers, including the Carbon
Disclosure Project (CDP), MSCI, Sustainalytics, 1SS, and S&P Global.

We also are a member of several sustainability assessment platforms that help promote
ethical supply chains. We use Sedex to share information with our customers about our
performance relating to environmental topics, health and safety, labor practices, and
human rights. Our material manufacturing facilities have been subject fo third-party
audits—including Sedex Member Ethical Trade Audits (SMETA)—including our facilities in
China, Germany, India, the United Kingdom, and the United States. We also are an active
member of EcoVadis, a platform where suppliers and buyers are rated according to ethical,
environmental, and social paramefers. Furthermore, we provide similar information through
other sustainability assessment platforms upon request from our customers.

We maintain an active Investor Relations function, maintaining a close relationship with our
shareholders and other external stakeholders. Topics our shareholders and other external
stakeholders raise with Investor Relations are typically shared with the Chief Executive Officer,
Chief Financial Officer, Chief Legal Officer, and Board of Directors. We also engage with our
shareholders on a regular basis, including during proxy season and leading up fo our annual
shareholders meeting.
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\We engage with other stakeholder groups in a variety of ways, described previously in the
section, Sustainability Materiality Assessment. No critical concerns were communicated to
Investor Relations or the Board in 2024,

Interested parties may contact the Board of Directors via regular mail to Mettler-Toledo
International Inc. or via email fo LeadDirector@mt.com.

How METTLER TOLEDO Connects to the UN Sustainable Development Goals

We believe that we have a role to play in helping achieve the UN Sustainable Development
Goals (SDGs), and we share the UN’s commitment to proactively address sustainability
challenges. Our GreenMT strategy aligns with the SDGs most relevant to us.

We track our commitment to, and progress on, sustainability fopics in our Corporate
Responsibility Report, where we show how the strategic fopics from our GreenMT strategy
relate fo the SDGs. We believe that we can most directly contribute fo the following SDGs
with our GreenMT strategy:

¢ Pursuing sustainable management and efficient use of natural resources

¢ Reducing waste generation through prevention, reduction, recycling, and reuse

e Increasing the use of renewable energy

e Increasing water-use efficiency, reducing pollution, and minimizing the release of
hazardous materials

e |nvesting in innovation and enhancing scientific research

¢ Promoting safe and secure working environments and eradicating forced labor

¢ Preventing corruption and bribery in all their forms

e Ending unlawful discrimination on the basis of gender

e Ensuring women's full and effective participation and equal opportunities for leadership,
in accordance with applicable laws

We have set specific GreenMT goals to drive desired behavior and, as described throughout
this Corporate Responsibility Report, aligned them to the SDGs most relevant to us.
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Appendix: Report Profile
About This Report

We prepared this report based on the GRI Standards, applying the GRI-referenced approach.
Beginning with the 2020 Corporate Responsibility Report (CRR), we have conducted an
external limited assurance of our GHG emissions data and relafed energy consumption
according to ISO 14064-1:2019, GHG Protocol Corporate Accounting and Reporting Standard,
and Corporate Value Chain (Scope 3) Standard. We intend fo confinue conducting such an
external assurance on an annual basis.

Our prior report was published in 2024, covering information for the year 2023. This report
covers the business year 2024. Unless otherwise stafed, the reporting period is from January
1, 2024 to December 31, 2024. Data presented in the report were collected, structured, and
analyzed in-house by our Corporafe Sustainability feam. We plan fo regularly report on our
sustainability progress and plan fo publish a Corporate Responsibility Report every year.

In the GRI Index that follows, we include alignment references to relevant SASB disclosure
standards, principally in the Resource Transformation—Electrical and Electronic Equipment
secfor. Our diversified businesses do not fit neatly info this sector or any other SASB sector. We
therefore include additional standards from the Health Care—Medical Equipment and Supplies
sector, which we believe are of interest fo our stakeholders. After the GRI Index, we provide a
table indicating where in our public reporting stakeholders can locate details responding to
each of the recommendations of the TCFD. Detfails relafed to Scope 1, 2, and 3 GHG emissions
calculation methodologies can be found in the Supplemental Documentation. The external
assurance completes the Appendix.

Data Coverage

The scope of this report includes all entities of the Mettler-Toledo Infernational Inc. group of
companies. Our subsidiaries are listed in Exhibit 21 of our Annual Report. The coverage of
quantitative data referenced in this report ranges between 98 and greater than 99 percent.
Depending on the type of data, this coverage is based on the number of employees or
included facilities, respectively. The data is collected, analyzed, and structured through our
internal sustainability performance measurement system. The boundary of our reporting is
consistent with a focus on the METTLER TOLEDO Group of companies as outlined above.

We Value Your Feedback
Please contact us if you have questions or comments about our report or about the GreenMT

Program. You can write to the Head of Sustainability at Mettler-Toledo Infernational Inc.,
Im Langacher 44, 8606 Greifensee, Switzerland, or at sustainability@mt.com.
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Appendix: GRI Index

Standard Disclosure Page/Reference SASB Reference
GRI 1: Foundation

GRI 2: General Disclosures

The Organization and Its Reporting Practices

2-1 Organizational details 2-3

2-2 Entities included in the organization’s sustainability reporting 2,79

2-3 Reporting period, frequency, and contact point 79

2-4 Restatements of information 23,26, 37,59

2-5 External assurance 69, 75,79, 92-95

Activities and Workers

2-6 Activities, value chain, and other business relationships 10-11,43-51
2-7 Employees 53-67
2-8 \Workers who are not employees 53-67
Governance
2-9 Governance sfructure and composition 69-76
2-10 Nomination and selection of the highest governance body 71-73
2-11 Chair of the highest governance body 71-73
2-12 Role of the highest governance body in overseeing the management of impacts  8-9, 71-73
2-13 Delegation of responsibility for managing impacts 70
2-14 Role of the highest governance body in sustainability reporting 8-9,71-73
2-16 Conflicts of interest 71
2-16 Communication of critical concerns 75-76
2-17 Collective knowledge of the highest governance body 69-76
2-18 Evaluation of the performance of the highest governance body 84
69-72,
2-19 Remuneration policies 2025 Proxy 24-31
2-20 Process fo defermine remuneration 69-72,
2025 Proxy 24-31
2-21 Annual tofal compensation ratio 2025 Proxy 31

Strategies, Policies, and Practices

Standard Disclosure Page/Reference SASB Reference
GRI 3: Material Topics

3-1 Process fo defermine material topics

3-2 List of material topics

3-3 Management of material topics 9
Topic-Specific Disclosures

ECONOMIC TOPICS

GRI 201: Economic Performance

201-1 Direct economic value generated and distributed 12-13
201-2 Financial implications and other risks and opportunities due to climate change 84

201-3 Defined benefit plan obligations and other retirement plans AR F-31
201-4 Financial assistance received from government AR F-8, F-10
GRI 202: Market Presence

202-2 Proportion of senior management hired from the local community 58, 65

GRI 203: Indirect Economic Impacts

203-2 Significant indirect economic impacts

9,44-51,53-67

GRI 204: Procurement Practices

2-22 Statement on sustainable development strategy 5-11
) ) 43,45-47,53,57, 59,

2-23 Policy commitments 62, 69,73, 74

2-24 Embedding policy commitments 9, 44,4851, 59,
66-67, 72-74

2-25 Processes to remediate negative impacts 59, 72-73

2-26 Mechanisms for seeking advice and raising concerns 56, 59, 73

2-27 Compliance with laws and regulations 37-39, 72-74

2-28 Membership associations 46, 48,75

Stakeholder Engagement

2-29 Approach to stakeholder engagement

9,43,55,64,75

204-1 Proportion of spending on local suppliers 43-46 RT-EE-440q.1

GRI 205: Anti-corruption

205-1 Operations assessed for risks related to corruption 72-74 RT-EE-510a.1

205-2 Communication and training about anfi-corruption policies and procedures ~ 72-74

205-3 Confirmed incidents of corruption and actions taken 72-74 RT-EE-5100.2
HC-MS-510a.1

GRI 206: Anti-competitive Behavior

206-1 Legal actions for antfi-competitive behavior, anti-trust, and monopoly practices ~ 72-74 RT-EE-510a.1

RT-EE-5100.3

ENVIRONMENTAL TOPICS

GRI 301: Materials

301-3 Reclaimed products and their packaging materials 33,36

GRI 302: Energy

302-1 Energy consumption within the organization 22-23 RT-EE-130a.1

302-2 Energy consumption outside of the organization 18-23

302-3 Energy intensity 23

302-4 Reduction of energy consumption 23 RT-EE-130a.1

302-5 Reductions in energy requirements of products and services 31-41

GRI 303: Water and Effluents

303-3 Water withdrawal 27-28

2-30 Collective bargaining agreements

43,47-48, 59
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Standard Disclosure Page/Reference SASB Reference
GRI 304: Biodiversity
304-1 Operational sites owned, leased, managed in, or adjacent to profected 29
areas and areas of high biodiversity value outfside protected areas
304-2 Significant impacts of activities, products, and services on biodiversity 29
304-3 Habitats protected or restored 29
304-4 IUCN Red List species and national conservation list species with habitats 29
in areas affected by operations
GRI 305: Emissions
305-1 Direct (Scope 1) GHG emissions 17-18,20-21
305-2 Energy indirect (Scope 2) GHG emissions 17-18,20-21
305-3 Other indirect (Scope 3) GHG emissions 18-20, 24-26
305-5 Reduction of GHG emissions 17-26
305-6 Emissions of ozone-depleting substances (ODS) 23
GRI 306: Waste
306-1 \Waste generation and significant waste-related impacts 27-28 RT-EE-1500.1
RT-EE-1500.2
306-2 Management of significant waste-related impacts 27-28
306-3 \Waste generafed 27-28
306-4 Waste diverted from disposal 28
306-5 Waste directed to disposal 28
GRI 308: Supplier Environmental Assessment
308-1 New suppliers that were screened using environmental criteria 43,48-51
308-2 Negative environmental impacts in the supply chain and actions taken 46-51
SOCIAL TOPICS
GRI 401: Employment
401-1 New employee hires and employee turnover 53-67
GRI 403: Occupational Health and Safety
403-1 Occupational health and safety management system 66-67
403-2 Hazard identification, risk assessment, and incident investigation 66-67
4083-3 Occupational health services 66-67
403-4 Worker participation, consultation, and communication on occupational 66-67
health and safety
403-5 Worker training on occupational health and safety 66-67
403-6 Promotion of worker health 66-67
403-7 Prevention and mitigation of occupational health and safety impacts 66-67
directly linked by business relationships
403-8 Workers covered by an occupational health and safety management system 66-67
403-9 Work-related injuries 66-67
403-10 Work-related ill health 66-67

Standard Disclosure Page/Reference SASB Reference
GRI 404: Training and Education
404-1 Average hours of fraining per year per employee 64
404-2 Programs for upgrading employee skills and transition assistance programs 62-64
404-3 Percentage of employees receiving regular performance and career 63
development reviews
GRI 405: Diversity and Equal Opportunity
405-1 Diversity of governance bodies and employees 61,69-72
405-2 Ratio of basic salary and remuneration of women to men 59
GRI 406: Non-discrimination
406-1 Incidents of discrimination and corrective actions taken 59
GRI 407: Freedom of Association and Collective Bargaining
407-1 Operations and suppliers in which the right to freedom of association 47-48, 59
and collective bargaining may be at risk
GRI 408: Child Labor
408-1 Operations and suppliers at significant risk for incidents of child labor 47-48, 59
GRI 409: Forced or Compulsory Labor
409-1 Operations and suppliers at significant risk for incidents of forced or 47-48, 59
compulsory labor
GRI 413: Local Communities
413-1 Operations with local community engagement, impact assessments, 61-65
and development programs
GRI 414: Supplier Social Assessment
414-1 New suppliers that were screened using social criteria 48-51
414-2 Negative social impacts in the supply chain and actions taken 48-51
GRI 415: Public Policy
415-1 Political contributions 74
GRI 416: Customer Health and Safety
416-1 Assessment of the health and safety impacts of product and service 37-39 RT-EE-2500.1;
cafegories HC-MS-250a.1
416-2 Incidents of non-compliance concerning the health and safety impacts 38 RT-EE-2500.2
of products and services
GRI 417: Marketing and Labeling
417-1 Requirements for product and service information and labeling 37-39
417-2 Incidents of non-compliance concerning product and service information 38-39
and labeling
417-3 Incidents of non-compliance concerning marketing communications 39
GRI 418: Customer Privacy
418-1 Substantiated complaints concerning breaches of customer privacy and 74

losses of customer data
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Appendix: TCFD Responses

This index aligns our public disclosures with the recommendations of the Task Force

on Climate-Related Financial Disclosures (TCFD).

Recommended Disclosure

TCFD Disclosure Location

Governance

a) Describe the Board’s oversight of climate-related risks and
opportunities.

b) Describe management’s role in assessing and managing
climate-related risks and opportunities.

\We describe the roles and responsibilities of our Board of
Directors and management team in climate-related oversight and
management, including related fo risks and opportunities, in part
C4. Governance of our CDP Climate Change 2024 questionnaire
response and more recently on pages 10 and 11 of our Proxy
Statement for the Annual Meeting of Shareholders 2025 and
page 70 of this report.

Strategy

a) Describe the climate-related risks and opportunities the
organization has identified over the short, medium, and long
term.

b) Describe the impact of climate-related risks and opportunities
on the organization’s businesses, strategy, and financial
planning.

¢) Describe the resilience of the organization’s strategy, faking
into consideration different climate-related scenarios, including
a 2°C or lower scenario.

\We describe climate-relafed risks and opportunities and related
strategy and planning in parts C3. Disclosure of Risks and
Opportunities and C5. Business Strategy of our CDP Climate
Change 2024 questionnaire response and more recently on
page 16 of this report.

Risk Management

a) Describe the organization’s processes for identifying and
assessing climate-relafed risks.

b) Describe the organization’s processes for managing climate-
related risks.

c) Describe how processes for identifying, assessing, and
managing climate-related risks are integrated into the
organization’s overall risk management.

\We describe our process for identifying, assessing, and managing
climate-related risks and our broader enterprise risk assessment
in part C2. Identification, Assessment, and Management of
Dependencies, Impacts, Risks, and Opportunities of our CDP
Climate Change 2024 questionnaire response and more recently
on pages 10 and 11 of our Proxy Statement for the Annual Meeting
of Shareholders 2025 and page 70 of this report.

Metrics and Targets

0) Disclose the metrics used by the organization to assess
climate-related risks and opportunities in line with its strategy
and risk management process.

b) Disclose Scope 1, Scope 2, and, if appropriate, Scope 3
greenhouse gas (GHG) emissions and the relafed risks.

¢) Describe the fargefs used by the organization to manage
climate-related risks and opportunities and performance
against fargets.

\We describe our climate-related metrics, fargets, and emissions
in parts C4. Governance and C7. Environmental Performance -
Climate Change of our CDP Climate Change 2024 questionnaire
response and more recently in the Efficient Use of Resources
section of this report. We have also committed, since 2021, to the
Science Based Targetfs inifiative, with target approval achieved in
2022.
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Appendix: Supplemental Documentation
1. Greenhouse Gas Emissions Calculation Methodology

1.1 GHG Reporting Standards

METTLER TOLEDO calculates its reported greenhouse gas (GHG) emissions in accordance with the industry
guidelines as developed by the World Resources Institute (WRI) GHG Protocol:

e For Scope 1 and 2 emissions reporting, METTLER TOLEDO ufilizes the GHG Profocol Corporate Standard
e For Scope 3 emissions reporting, METTLER TOLEDO utilizes the GHG Protocol Corporate Value Chain
(Scope 3) Accounting and Reporting Standard

1.2 Organizational Boundaries

Scope 1 and 2 emissions are calculated for the sites within operational control of METTLER TOLEDO. Remote
facilities of operating Units with less than or equal to 500 square meters are nof included in our annual data
collection process for Scope 1 and 2 emissions. This represents approximately less than 2 percent of our
combined global Scope 1T and 2 GHG emissions. The approach is consistent with our disclosure fo the CDP
Climate Change assessment and to the Science Based Targets initiative (SBTi).

1.3 Reporting Timeframe

Scope 1, 2 and 3 emissions are based on and reported for the most recent fiscal year of METTLER TOLEDO,
January 1, 2024 through December 31, 2024.

1.4 Table 1: Emissions Calculation Methodology

Emissions

Calculation Methodology

Scope 1 (2024)

GHG emissions related fo

(1) global vehicle fleet,

(2) stationary combustion,

(3) refill of refrigerants in air
condifioning (AC) equipment and
manufacturing processes

1.

Vehicle fleet

Based on actual fuel consumption reported by METTLER TOLEDO
operating Units or fleet service providers and converted to GHG
emissions using conversion facfors provided by the Sphera Corporate
Sustainability software (based on IPCC datfa sets)

Stationary combustion

Based on actual fuel consumption reported by METTLER TOLEDO
operating Units and converted fo GHG emissions using conversion
factors provided by the Sphera Corporate Sustainability software
(based on IPCC data sets)

Refrigerants

Based on actual consumption of different types of refrigerants
reported by METTLER TOLEDO operating Units and converted to GHG
emissions using conversion facfors provided by the Sphera Corporate
Sustainability software (based on mulfiple data sets)

Scope 2 (2024)

Indirect GHG emissions
associated with the purchase
of electricity, steam, heat,

or cooling

METTLER TOLEDO uses both location and market-based calculation
methods

1.

Electricity

Based on actual consumption (unspecified grid or renewable)
reported or estimated by METTLER TOLEDO operating Units and
converted to GHG emissions using country-specific conversion
factors provided by the Sphera Corporate Sustainability software
(based on IEA 2024 v4.0 and AIB v13 data sets)

District heating

Based on actual energy consumption (unspecified source or
renewable) by METTLER TOLEDO operating Units and converted fo
GHG emissions using conversion factors provided by the Sphera
Corporate Sustainability software (based on the MLC v16.1 data set)
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Scope 3 (2024)

Indirect GHG emissions
associated with acfivities from
assets not owned or controlled by
the reporting organization but that
the organization indirectly impacts
in its value chain

Purchased goods and services (spend-based method)
Based on actual spend in USD for various direct and indirect
spend categories and converted to GHG emissions using the

scope3analyzer (https://scope3analyzer.pulse.cloud/) and the
underlying dafabase

Capital goods (spend-based method)
Based on actual spend in USD for various capital goods categories
and converted fo GHG emissions using the scope3analyzer

(https://scope3analyzer.pulse.cloud/) and the underlying database

Fuel and energy related activities not included in Scope 1 and 2
(average-data method)

Based on reported market-based Scope 1 and 2 emissions and
converted to GHG emissions using conversion factors provided by
the Sphera Corporate Sustainability software (based on Defra, MLC,
VfU and IEA dafa sets)

Upstream transportation and distribution

(mixed method — primary and spend)

For approximately 54% of spend (2024), based on actual emission
figures provided by METTLER TOLEDO main transportation service
providers. For the remainder, based on actual spend in USD and
converted to GHG emissions exfrapolating actual data from main
transportation service providers to global spend data

Waste generated in operations (average-data method)

Based on actual waste disposal figures provided by METTLER TOLEDO
operating Units and converfed fo GHG emissions using global
conversion facfors provided by the Sphera Corporate Sustainability
software (based on Defra v13.0 data sefs)

Business travel (mixed method — primary and spend)

e Based on actual air fravel distances and related GHG emissions
reported by METTLER TOLEDO fravel management service providers
for main countries

e Remaining emissions from countries not covered or other forms of
business travel are calculated based on actual spend in USD and
converted fo GHG emissions using the scope3analyzer

(https://scope3analyzer.pulse.cloud/) and the underlying database

Employee commuting (average-data method)

Based on actual number of employees and regional assumptions
for distances fravelled to work, share of remote work, and means of
transportation. Emission factors for fransportation mode used from
Defra Conversion Factors 2023 v28 June 2023 and EPA, Emission
Factors for Greenhouse Gas Inventories v12 September 23)

10.

11.

12.

13.

14.

15.

Upstream leased assets
Reported under Scope 1 and 2

Downstream transportation and distribution

(mixed method — primary and spend)

Downstream transportation emissions associated with outbound
freight expenses not covered by METTLER TOLEDO are calculated
based on USD spend and actual emissions figures provided by
METTLER TOLEDO main transportation service providers and
extrapolated fo global actual outbound USD spend data

Processing of sold products
Not material (METTLER TOLEDO products are typically final products)

Use of sold products (average-data method)

e The main emissions of our products during their use phase
relate fo the indirect emissions associated with their electricity
consumption during operation

Such indirect emissions were calculated based on the
estimated power consumption during the typical lifetime of
top-selling product lines by volume as well as known energy-
intensive product lines with lower unit volumes, accounting for
approximately 96% (2024) of the total number of electronic
products sold by METTLER TOLEDO and extrapolated to the rest
of the portfolio. The total power consumption calculated in this
approach was then converted fo GHG emissions using a global
revenue-weighted average of 0.38 kg CO,e per KWh electricity
(2024)

End-of-life treatment of sold products (average-data method)
Extrapolafed based on actual sales volume growth for 2024
compared to 2019. For 2019 approximated tofal weight of sold
products and estimated overall material composition and converted
to GHG emissions using the closest mafching material categories
available in the Quantis Scope 3 Evaluator tool.

Downstream leased assets
Not material (METTLER TOLEDO is not leasing assets to third parties
fo a material extent)

Franchises
Not applicable (METTLER TOLEDO does not hold franchises)

Investments
Not material (equity investments reflected in Scope 1 or 2 emissions)



https://scope3analyzer.pulse.cloud/
https://scope3analyzer.pulse.cloud/
https://scope3analyzer.pulse.cloud/

2. Perimeter of Science-Based Targets

Our science-based emissions reduction farget for Scope 3 includes all major emissions categories for which
we believe we can reduce emissions by 2030. Electronic parts (Category 1) and capital goods (Category 2)
are not included in our Scope 3 target, because we do not expect emissions reductions for those categories fo
be achieved short- and mid-term. For electronic parts, we see the trend toward increasing computing power
and large screens in our products combined with long invesiment cycles in the electronics industry. Continued
capital goods investment will be necessary to achieve emissions reductions in other emissions cafegories
(including Scope 1 and 2). Furthermore, we have limifed influence on material choice and design of capital
goods purchased from third parties.

3. Renewable Electricity Sourcing

METTLER TOLEDO operating Units are encouraged to purchase (or produce) renewable electricity locally and ask

electricity suppliers to provide bundled renewable electricity certificates (RECs) or energy atiribute certificates
(EACs) for the corresponding amount of electricity sourced. In situations where such sourcing is nof feasible or
economical, METTLER TOLEDO purchases unbundled certificates regionally.

In 2024, 40 percent of our total electricity consumption of 77 gigawatt hours was covered by bundled
certificates and 60 percent by unbundled certificates. Across bundled and unbundled RECs / EACs, 99 percent
of the renewable electricity volume was retfired within the same country as the METTLER TOLEDO operations
for which unbundled certificates were sourced, and less than 1 percent of the volume was refired in the same
geographic region (in case of small volume and / or limited availability of suitable certificates).

All certificates are related to power generated in 2024 and were retired on behalf of METTLER TOLEDO.

GreenMT Regional Approach to Sourcing Unbundled Renewable Electricity Certificates

Region Country of Production for Retired Certificates Countries Covered by Sourcing
Americas United States United States, Canada
Mexico Mexico
Brazil Brazil
Europe France Austria, Belgium, Croatia, Czech Republic, Germany, Hungary,
Ireland, Italy, Netherlands, Norway, Slovakia, Slovenia, Sweden,
Switzerland, Ukraine
Poland Poland
Turkey Turkey
United Kingdom United Kingdom
Asia Pacific Thailand Thailand, Malaysia, Singapore
Malaysia Malaysia
India India
Indonesia Indonesia, Australia, New Zealand, Philippines
Japan Japan
Vietnam Vietnam
China China, South Korea, Taiwan
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4. Use of Carbon Credits

In 2024, we used carbon credits to offset our Scope 1 and 2 emissions. The Verified Carbon Units (VCUS) were
sold by Verra, administrator of the Verra Registry, and retired on January 23, 2025 for 2024 operations. The
VICUs relates fo the project Maharashira by BWDPL (Pawan India) / 199.70 MW fotal capacity wind fram, project
identification number VCS1447. This project is an avoided emissions project for a wind farm in Pawan, India.
The protocol used to estimate emissions reductions determines the CO, emission factor for the displacement of
electricity generated by power plants in an electricity system, by calculating the “‘combined margin“ emission
factor of the electricity system. This protocol is described more fully at hitps://registry.verra.org/app/projectDetaqil/
VCS/1447. Information on the independent third-party verification of Verra projects is available at hitps://verra.

org/programs/verified-carbon-standard/.
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Appendix: External Assurance

WHEN TRUST MATTERS

DNV

INDEPENDENT ASSURANCE
STATEMENT

Statement no: Valid from: Valid to:
2025-10548681-1 28th March 2025 2026 revision

Mettler-Toledo International Inc.
GHG Accounting Verification 2024

Introduction

DNV Business Assurance Norway (DNV) has been commissioned by the management of Mettler-Toledo
International Inc. (Mettler-Toledo) to carry out an independent review of their GHG accounting data for 2024.

Mettler-Toledo has sole responsibility for the preparation of data and external reports provided to DNV. DNV,
in performing assurance work, is responsible for the management of Mettler-Toledo. Our assurance statement,
however, represents our independent opinion and is intended to inform all stakeholders including Mettler-
Toledo.

Scope of Assurance

WHEN TRUST MATTERS

DNV

Level of Assurance

DNV has performed a limited assurance engagement in accordance with the Infernational Standard on
Assurance Engagements (ISAE) 3000 revised — ‘Assurance Engagements other than Audits and Reviews of
Historical Financial Information’ (revised), issued by the International Auditing and Assurance Standards
Board. This standard requires that DNV complies with ethical requirements and plans and performs the
assurance engagement to obtain limited assurance.

DNV applies its own management standards and compliance policies for quality control, in accordance with
ISO/IEC 17021-1:2015 - Conformity Assessment Requirements for bodies providing audit and certification of
management systems. Accordingly, DNV maintains a comprehensive system of quality control including
documented policies and procedures regarding compliance with ethical requirements, professional standards
and applicable legal and regulatory requirements.

All assurance engagements are subject to inherent limitations as selective testing (sampling) may not detect
errors, fraud or other irregularities. Non-financial data may be subject to greater inherent uncertainty than
financial data, given the nature and methods used for calculating, estimating and determining such data. The
selection of different, but acceptable, measurement technigues may result in different quantifications between
different entities. DNV planned and performed the work to obtain the evidence considered sufficient to provide
a basis for our opinion, so that the risk of this conclusion being an error is reduced but not reduced completely.

Our assurance relies on the premise that the data and information provided to us by Mettler-Toledo have
been provided in good faith. DNV expressly disclaims any liability or co-responsibility for any decision a
person or an entity may make based on this Independent Assurance Report.

Assurance Methodology

DNV has performed limited assurance on the Selected Information against the Reporting Criteria described
below:

Selected Information:

e Scope 1 CO2-eq emissions e Selected Scope 3 CO2-eq emissions:
e Scope 2 CO2z-eq emissions: Category 1: Purchased goods and services

o Marked-based emissions Category 2: Capital goods

o Location-based emissions Category 3: Fuel and energy related activities
Category 4: Upstream transportation and distribution
Category 5: Waste generated in operations
Category 6: Business travel
Category 7: Employee commuting
Category 9: Downstream transportation and distribution
Category 11: Use of sold products
Category 12: End-of-life treatment of sold products

O 0O O OO OO OO0 O

Reporting Criteria:

e ISO 14064-1:2019, GHG Protocol Corporate Accounting and Reporting Standard, and Corporate
Value Chain (Scope 3) Standard.

DNV Headquarters, Veritasveien 1, P.O.Box 300, 1322 Hevik, Norway. Tel: +47 67 57 99 00. www.dnv.com

DNV uses a risk-based approach throughout the assurance engagement. We are required to plan and perform
our work to consider the risk of material misstatement of the Selected Information. Our work included, but was
not restricted to:

¢ Conducting interviews with Mettler-Toledo’'s management to obtain an understanding of the key
processes, systems and controls in place to generate, aggregate and report the Selected Information;

s Performing limited substantive testing on a selective basis of the Selected Information to check that
data had been appropriately measured, recorded, collated and reported;

* Reviewing that the evidence, measurements and their scope provided to us by Mettler-Toledo for the
Selected Information are prepared in line with the Reporting Criteria;

e Assessing the appropriateness of the Reporting Criteria for the Selected Information; and

e Reading the Report and narrative accompanying the Selected Information within it, with regard to the
Reporting Criteria.

Declaration of Independence

DNV established policies and procedures are designed to ensure that DNV, its personnel and, where
applicable, others are subject to independence requirements (including personnel of other entities of DNV)
and maintain independence where required by relevant ethical requirements. This engagement work was
carried out by an independent team of sustainability assurance professionals.

DNV Headquarters, Veritasveien 1, P.O Box 300, 1322 Havik, Norway. Tel: +47 67 57 99 00, www dnv com
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DNV

DNV Findings

vy

HEN TRUST MATTERS

DNV's findings of Mettler-Toledo's GHG Accounting for the reporting year 2024 (01/01/2024 -

31/12/2024):

Scopes [tCOz-eq] 2024

Scope 1, Total COz-eq Scope 1 emissions:
Scope 2, Total CO2-eq Scope 2 emissions (location based):
Scope 2, Total COz-eq Scope 2 emissions (market based):

Scope 3, Total CO2-eq Scope 3 emissions:

Category 1: Purchased goods and services

Category 2: Capital goods

Category 3: Fuel-and-energy-related activities
Category 4: Upstream transportation and distribution
Category 5: Waste generated in operations

Category 6: Business travel

Category 7: Employee commuting

Category 9: Downstream transportation and distribution
Category 11: Use of sold products

Category 12: End-of-life treatment of sold products

27 797

32 330

47

916 566

569 408

52142

12 382

33 403

247

37 224

15728

12137

182 413

1483

DNV Headquarters, Vertasveien 1, P.0O Box 300, 1322 Havik, Norway. Tel +4/ 67 57 899 00, www dnv com

WHEN TRUST MATTERS

DNV

Assurance Opinion

Based on the procedures we have performed and the evidence we have obtained, nothing has come to our
attention that causes us to believe that the Selected Information presented in DNV Findings is not fairly
stated and has not been prepared, in all material respects, in accordance with the Reporting Criteria.

This conclusion relates only to the Selected Information and is to be read in the context of this Independent
Limited Assurance Report, in particular the inherent limitations explained under ‘Level of Assurance’.

DNV Business Assurance Norway.
Oslo, Norway
8" April 2025
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